
This report looks at the following areas:

•• Employment rates improve between 2014 and 2019
•• Less debt means greater disposable income
•• Low interest yields on savings
•• Majority of consumers set savings goals

As a result of sustained economic growth over the past few years, more Irish
consumers are in a position to save, invest and contribute to pensions.
Moreover, despite elevated levels of consumer confidence, uncertainties and
anxieties stemming from the as-yet unknown impact of Brexit on the Irish
economies are focusing the attention of many consumers on saving over
spending. However, while economic growth has led to reduced unemployment,
it has not yet had a very significant impact on household incomes. As of now,
the savings ratio among both NI and RoI consumers lags international
averages, while pension ownership is less than what would be considered
ideal. The challenge facing the pensions industry is not only to increase
ownership, but also to bring greater clarity to consumers' understanding of
pensions, retirement and retirement planning.
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“Preparing for a rainy day
continues to be a key
motivator to save among Irish
consumers – and this has
helped to propel growth of
total deposits by Irish
consumers between 2015 and
2019. Moving forward, as
employment levels continue to
increase and debt levels fall
among the population it may
help to push consumers to
save more."
– Brian O’Connor, Senior
Consumer Analyst
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• Low interest yields on savings
• Majority of consumers set savings goals

• Irish consumers' savings total €150 billion in 2019
Figure 9: Total deposits from private households, IoI, RoI and
NI, 2015-25
Figure 10: Consumer Price Index, UK and RoI, 2012-19
Figure 11: How consumers expect their personal financial
situation to change in the next 12 months, NI and RoI, October
2016 and November 2019

• Savings value expected to continue to grow despite Brexit
Figure 12: Indexed total deposits from private households, RoI
and NI, 2015-25

• Employment levels continue to improve in both NI and RoI
Figure 13: Indexed employment rates, NI and RoI, Q1 2014-Q3
2019

• Brexit could disrupt employment growth and in turn savings
value
Figure 14: What effect consumers think Brexit will have on
unemployment, NI and RoI, June 2019

• Reduced household debts an opportunity for savings
products
Figure 15: Debt to disposable income (%), RoI, Q1 2014-Q1
2019

• NI consumers less likely to be over-indebted in 2018
Figure 16: Proportion of the population who are over-
indebted, by region, UK, 2015 and 2018

• Interest rates on savings remain low
Figure 17: Retail interest rates (%) for deposits, outstanding
amounts, RoI, January 2014-July 2019
Figure 18: Average quoted household interest rates, UK,
December 2017-November 2019

• Credit unions in RoI impose new saving limits
Figure 19: Consumers who have their main or other current
account with a credit union, NI and RoI, June 2019

• Two thirds of consumers claim to set savings goals
Figure 20: If consumers aimed to save/invest a certain
amount of money over the last 12 months, NI and RoI,
November 2019

MARKET SIZE AND FORECAST

MARKET DRIVERS
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Figure 21: If consumers were successful in their savings goal,
NI and RoI, November 2019

• Making investing less daunting
• Sustainable savings
• Considering the whole budget when saving

• Using noodles to encourage investors
• Sustainable savings could hold appeal

Figure 22: Environmental and ethical issues most important to
consumers, NI and RoI, November 2018
Figure 23: Ethical practices that influence consumers to buy
companies’ products, NI and RoI, November 2018

• A different approach to saving

• Allied Irish Bank (RoI)/First Trust Bank (NI)
• Key facts
• Savings products
• Recent developments
• An Post (RoI Only)
• Key facts
• Savings products
• Recent developments
• Bank of Ireland
• Key facts
• Savings products
• Recent developments
• Danske Bank
• Key facts
• Savings products
• Recent developments
• Halifax (NI Only)
• Key facts
• Savings products
• Recent developments
• KBC (RoI Only)
• Key facts
• Savings products
• Recent developments
• Nationwide (NI Only)
• Key facts

COMPANIES AND BRANDS – WHAT YOU NEED TO KNOW

WHO’S INNOVATING?

COMPANIES AND BRANDS
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• Savings products
• Permanent TSB (RoI Only)
• Key facts
• Savings products
• Recent developments
• Post Office (NI Only)
• Key facts
• Savings products
• Santander (NI Only)
• Key facts
• Savings products
• Recent developments
• Ulster Bank
• Key facts
• Savings products
• Recent developments

• Irish consumers have low-value savings
• Basic savings accounts most owned
• Preparing for the future a key reason to save
• Four in five prefer to save than borrow for what they need

• Improvement in the level of consumers with savings
Figure 24: Amount that consumers currently have in savings
and investments (excluding the value of main home and any
pension savings), NI and RoI, November 2019

• Greater proportion of the population have savings
Figure 25: Consumers who currently have no savings or
investments, NI and RoI, October 2017 and November 2019
Figure 26: Consumers who currently have no savings or
investments, by age, NI and RoI, November 2019

• Younger consumers more likely to have low-value savings
Figure 27: Consumers with low levels of savings, by age, NI
and RoI, November 2019

• Standard accounts and pensions most owned savings
products
Figure 28: Ownership of savings and investments products,
RoI and NI, November 2019

• Savings accounts show higher ownership among NI men
and mature consumers

THE CONSUMER – WHAT YOU NEED TO KNOW

VALUE OF SAVINGS

OWNERSHIP OF SAVINGS AND INVESTMENT PRODUCTS
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Figure 29: Ownership of savings account (excluding Post
Office accounts), by gender and age, RoI and NI, November
2019

• A third of consumers have a pension, with women less likely
to have one
Figure 30: Ownership of pensions, by gender and age, RoI
and NI, November 2019

• NI consumers still likely to prefer cash ISA to stocks and
shares ISA
Figure 31: Ownership of ISAs, NI, November 2019

• Three in 10 expect to arrange a standard savings account
Figure 32: Savings and investments products consumers are
planning on arranging in the next 12 months, RoI and NI,
November 2019

• Rainy days and holidays key saving priorities
Figure 33: Main reasons for saving by consumers, NI and RoI,
November 2019

• Older consumer groups more likely to prepare for rainy days
Figure 34: Consumers who are saving for a rainy day, by age,
NI and RoI, November 2019

• Middle-aged consumers more likely to save for holidays
Figure 35: Consumers who are saving for a holiday, by age,
NI and RoI, November 2019
Figure 36: Consumers’ spending intentions for holidays in the
next six months and in the last six months, NI and RoI, June
2019

• One in five saving for a new car
Figure 37: Consumers who are saving for a car/vehicle, by
location, NI and RoI, November 2019
Figure 37: Desired fuel type for future car purchase, NI and
RoI, December 2018

• Consumers prefer to save rather than borrow
Figure 38: Agreement with statements relating to savings and
retirement, NI and RoI, November 2019

• Mature consumers more inclined to prefer to save for what
they need
Figure 39: Agreement with the statement ‘I prefer to save for
the things I want (eg car) rather than use credit products’, by
age, NI and RoI, November 2019

REASONS FOR SAVING

ATTITUDES TOWARDS SAVINGS
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• Brexit driving younger consumers to save more
Figure 40: Agreement with the statement ‘Brexit has
encouraged me to save more in the last 12 months’, by age, NI
and RoI, November 2019

• RoI consumers more likely to play it safe
Figure 41: Agreement with the statement ‘I like to take a
cautious approach to savings and investments’, NI and RoI,
November 2019

• Data sources
• Abbreviations

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

https://www.mintel.com/

	Savings - Ireland - January 2020
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know


	Savings - Ireland - January 2020
	Report Price: £1495 | $1995 | €1800
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Market Size and Forecast
	Market Drivers
	Companies and Brands – What You Need to Know
	Who’s Innovating?
	Companies and Brands
	The Consumer – What You Need to Know
	Value of Savings
	Ownership of Savings and Investment Products
	Reasons for Saving
	Attitudes towards Savings
	Appendix – Data Sources, Abbreviations and Supporting Information

	About Mintel


