Consumers and the Economic Outlook - UK - February 2020
The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Report Price: £2195.00 | $2963.91 | €2470.25

“The UK left the EU with consumers still expecting Brexit
to have a negative effect, but with much more positive
views than previously. The clarity provided by the election,
delivery of Brexit, high employment and above-inflation
wage rises have combined to pushed consumer wellbeing
and confidence indexes towards record highs.”
– Rich Shepherd, Associate Director – Financial
Services
This report looks at the following areas:
•
•
•

Brexit got done
Strong consumer sentiment amid sluggish economic growth
Key economic indicators
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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