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knock through to create
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larger living spaces which act
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entertaining at home. In turn
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increasingly use their gardens as an outdoor room, creating space for relaxing,

this means more of the home
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children to spend more time away from technology and connected to nature.

for individual styling and
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toys and barbecues.
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Figure 39: Descriptions of the home, November 2019
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Figure 40: Home lifestyles, November 2019
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