
This report looks at the following areas:

Consumers have always looked to restaurants as a way to get away from
everyday life and relax – and they are still in a position to do that as consumers
look for reminders of simpler times. But many businesses will not survive the
current conditions and those that do will need to be very strategic about how
to give their customers enjoyable, stress-free experiences.

•• The impact of COVID-19 on the restaurant industry.
•• QSR and FSR usage, leading brands and leading decision factors when

choosing a restaurant.
•• Assessing QSR and FSR opportunities and vulnerabilities based on their

typical daypart traffic.
•• Looking ahead to understand what role technology, environmentalism and

plant-based meats can play in the future of dining out.
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“Two seemingly hyperbolic
statements illustrate the
current state of dining out:
foodservice has arguably
been the hardest-hit
consumer industry by
COVID-19 and 2020 so far has
inarguably been the most
challenging time in restaurant
history.”
– Scott Stewart, Senior
Research Analyst

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/987674/


Table of Contents

• What you need to know
• Key issues covered in this Report
• Definition

• Top takeaways
• Market overview
• Impact of COVID-19 on restaurants

Figure 1: Short, medium and longer-term impact of COVID-19
on dining out, July 2020

• Opportunities
• Providing familiarity in uncertain times
• Building on new behaviours that COVID-19 has created
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• Foodservice is a stable industry, but is facing
unprecedented declines
Figure 2: Canadian restaurant sales, 2006-19
Figure 3: Restaurant sales, March 2019-May 2020

• Restaurants operate on slim margins, making it hard to
survive closures
Figure 4: Dadawan Food Instagram post, May 2020
Figure 5: Mediamatic Eden Instagram post, May 2020

• Dining out is closely connected to disposable income
Figure 6: Canadian unemployment rate, June 2018-June 2020

• Consumers’ safety concerns could impact restaurant visits
Figure 7: Comfortable with visiting restaurants, July 2020
Figure 8: Wearing a face mask in public, April-July 2020
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• Recipe Unlimited has expanded its brand portfolio
• FSRs are finding ways to adapt to the realities of COVID-19
• Third-party delivery services are making it difficult to

remain profitable
• Lessons to be learned in how to discount prices strategically
• Dining out will look different until COVID-19 is no longer a

threat
• Smartphone ordering will become much more common
• Artificial intelligence is the next logical step

• Recipe Unlimited has expanded its brand portfolio
• FSRs are finding ways to adapt to the realities of COVID-19

Figure 9: The Keg Steakhouse Instagram post, May 2020
Figure 10: Scaddabush Instagram post, May 2020
Figure 11: Alo Restaurant Instagram post, April 2020

• Third-party delivery services are making it difficult to
remain profitable
Figure 12: Tock Instagram post, March 2020

• Lessons to be learned in how to discount prices strategically
Figure 13: McDonald’s Canada Facebook post, May 2019

• Dining out will look different until COVID-19 is no longer a
threat

• Smartphone ordering will become much more common
Figure 14: McDonald’s Canada Instagram post, April 2020

• Artificial intelligence is the next logical step

• QSR usage and brands
• FSR usage, visit drivers and ordering behaviours
• Using dayparts to predict impacts from COVID-19
• The role of technology in restaurants
• Menu item promotions
• New trends in restaurants

• Most consumers visit QSRs
Figure 15: QSR visits, by age, April 2020
Figure 16: QSR visits, by household income, April 2020
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• Chains dominate the QSR landscape
• McDonald’s and Tim Hortons are the clear leaders

Figure 17: QSR brand usage, April 2020
Figure 18: QSR brand usage: McDonald’s vs Tim Hortons, by
age, April 2020
Figure 19: QSR brand usage: McDonald’s vs Tim Hortons, by
race, April 2020
Figure 20: Tim Hortons True Stories: Proud Fathers, March 2017
Figure 21: QSR brand usage: McDonald’s vs Tim Hortons, by
region, April 2020

• Starbucks attracts a unique consumer
Figure 22: Visited Starbucks in past three months, by age and
gender, April 2020
Figure 23: Visited Starbucks in past three months, by race,
April 2020

• Two thirds of consumers visit FSRs
• Decision factors highlight consumer priorities at FSRs
• Most consumers look for good service

Figure 24: Reasons for choosing an FSR, April 2020
• Deciding on the best menu strategy

Figure 25: Reasons for choosing FSR: specific menu items vs
something for everyone, by gender and parental status, April
2020

• Familiarity vs something new and different
Figure 26: Reasons for choosing FSR: familiarity vs something
new/different, by age, April 2020

• Optimizing revenues with add-on menu items
• FSRs need diners to order more drinks

Figure 27: Beverages ordered at FSR, April 2020
• Appetizers, sides and desserts face similar challenges as

paid beverages
Figure 28: Food add-ons ordered at FSR, April 2020
Figure 29: Food add-ons ordered at FSR, by race, April 2020

• QSRs will be impacted by fewer people out at work
Figure 30: QSR dayparts, April 2020
Figure 31: QSR dayparts, by employment status, April 2020

• FSRs’ challenges will stem from the dinner daypart
Figure 32: FSR dayparts, April 2020
Figure 33: FSR dinner visits, by household income, April 2020

FSR USAGE, VISIT DRIVERS AND ORDERING BEHAVIOURS

USING DAYPARTS TO PREDICT IMPACTS FROM COVID-19
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• Using dayparts to uncover opportunities for FSRs
Figure 34: FSR lunch visits, by race, April 2020
Figure 35: FSR breakfast/brunch visits, by age and gender,
April 2020

• Tablets can be a useful tool to improve FSR dining
experiences
Figure 36: Tablets at FSR, by age, April 2020
Figure 37: Tablets at FSR, by parental status, April 2020
Figure 38: Tablets at FSR, by language spoken at home, April
2020

• Tech could be a creative solution to COVID-19 challenges
Figure 39: Paramount Fine Foods Instagram post, June 2020

• Online research plays a significant role in the foodservice
industry
Figure 40: Online research for restaurants, by age, April 2020
Figure 41: Online research for restaurants, by race, April 2020

• Restaurants need to do cost-benefit analysis on promotions
Figure 42: Promotional menu items most likely to order, April
2020
Figure 43: QPC BLT | McDonald’s Canada, January 2019
Figure 44: Big Mac Bacon | McDonald’s Canada, June 2020

• Health and plant-based promotions should only be used
strategically
Figure 45: Promotional menu items most likely to order:
health-focused and meat-free items, by gender, April 2020
Figure 46: Promotional menu items most likely to order:
health-focused and meat-free items, by race, April 2020

• Consumers are becoming more environmentally conscious
Figure 47: Attitudes towards waste reduction in restaurants,
April 2020

• Using alternative proteins to give consumers a healthy, eco-
friendly option
Figure 48: Plant-based meat at restaurants, by age, April
2020
Figure 49: Higher priority on eating healthy, by age, June
2020
Figure 50: Maple Leaf Foods Instagram post, June 2020

THE ROLE OF TECHNOLOGY IN RESTAURANTS

MENU ITEM PROMOTIONS

NEW TRENDS IN RESTAURANTS
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Figure 51: Plant-based meat at restaurants, by race, April
2020
Figure 52: A&W Canada Twitter post, October 2014
Figure 53: A&W Canada Twitter post, October 2018
Figure 54: Burger King Twitter post, July 2020

• Consumers want what they want, when they want, where
they want
Figure 55: Ordered breakfast items outside of breakfast
hours, by age and gender, April 2020
Figure 56: Ordered delivery from FSR, by age and gender,
April 2020
Figure 57: Dine in at a grocery store, by age and gender,
April 2020

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations
• Terms

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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