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Figure 18: Hibiscus as a flavor within CPG innovation, 2015-20
Figure 19: Ginger as a flavor within CPG innovation, 2015-20
Emerging flavors proliferate through specialty and store
brands

Figure 20: Black sesame flavor within CPG innovation,
2015-20

Figure 21: Ghost pepper in CPG innovation, 2015-20

Figure 22: Miso in CPG innovation, 2015-20

EMERGING FLAVOR INNOVATION IN FOODSERVICE

Foodservice innovation is an indicator for adoption

Figure 23: Percentage change of emerging flavors on US
menus, 2015-20

Figure 24: Buffalo as a flavor within menu innovation, 2018-20
Figure 25: Miso on US menus, December 2020

Figure 26: Ghost pepper within menu innovation, 2015-20

THE CONSUMER - KEY TAKEAWAYS

Flavors are social for Millennial, Gen Z consumers
Lower the investment of trying new flavors

Flavor lifecycles are blurring due to innovation in retail

NEW FLAVOR ATTITUDES

Consumers are hungry for more new, yet familiar,
experiences

Figure 27: Flavor aftitudes, October 2020

Flavor discovery fosters social connections

Figure 28: Flavor afttitudes, by generation, October 2020
Find convenient ways for parents to explore

Figure 29: Flavor attitudes, by gender and parental status,
October 2020

WHERE CONSUMERS DISCOVER NEW FLAVORS

New flavor discovery is multichannel

Figure 30: Flavor discovery, October 2020

Flavor meets technology

Figure 31: Flavor discovery, by generation, October 2020
Income level affects new flavor discovery

Figure 32: Flavor discovery, by household income, October
2020

WHERE CONSUMERS TRY NEW FLAVORS

Full service restaurants are a top source for new flavor trial
Figure 33: Flavor trial locations, October 2020
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Gen Z, Millennial consumers dabble in niche channels
Figure 34: Flavor trial locations, by generation, October 2020
Parents’ interest in flavors will have lasting impact on
innovation

Figure 35: Flavor frial locations, by parental status, October
2020

BARRIERS TO NEW FLAVOR TRIAL

Make discovery price accessible

Figure 36: Flavor trial barriers, October 2020

Price barriers know no age

Figure 37: Flavor trial barriers, by generation, October 2020
Health and small sample sizes are a priority for female
consumers

Figure 38: Flavor trial barriers, by gender, October 2020

CONSUMER EXPERIENCE WITH EMERGING FLAVORS

Consumers expect mainstream flavors to be everywhere
Figure 39: Experience with emerging flavors, by location,
October 2020

Figure 40: Experience with emerging flavors, by location,
October 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Abbreviations and terms
Abbreviations

Terms
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perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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