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“While the COVID-19 pandemic created an unprecedented
disruption for sports, the industry has rebounded and is
poised for a strong comeback season in 2021. Sports
entities will continue to use new engaging methods of
interacting with fans, offering innovative ways to promote
engagement from a passionate fanbase of consumers.”
– Colin O’Brien, Sports Analyst

This report looks at the following areas:
•
•
•
•

The impact of COVID-19 on consumer behavior and the sports industry.
How the COVID-19 recession will affect sports in 2021.
How consumers will engage and connect with sports in the coming years.
The future trends set to take hold in sports.

The sports world radically changed in 2020 due to COVID-19 as the pandemic brought the entire
industry to a near standstill across the globe. But as sports began to resume, the industry looked to
new opportunities and methods to continue to reach and engage the massive number of sports fans
across the country. Sports are ripe for innovation and across the industry, individual teams, leagues,
athletes and brands have created original offerings to further the fan connection with consumers.
Throughout the Report, Mintel looks to these new examples as signs of what is to come in sports in
2021 as these methods and innovations will become more widespread. While the pandemic continues
to present new challenges for all industries, sports are well equipped to continue to engage the
overwhelming majority of consumers across the country.
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Learnings from the last recession
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Furthering the fan connection through merchandise

Companies and Brands – Key Takeaways
State Farm illustrates value of yearlong sports investments
Tentpole events require virtual integration
DoorDash looks to charitable initiatives to stand out

Competitive Strategies
State Farm remains active in sports yearlong
Figure 15: State Farm endorsements
Tentpole events require virtual integration
DoorDash embraces charitable initiatives
Figure 16: DoorDash giving back
COVID-19 opens doors for new partnerships
Figure 17: New MLB and Lysol partnership

The Consumer – Key Takeaways
Sports look to appeal to younger fans
COVID-19 diminishes fans’ desire to attend games, so sports bring the games to them
Give fans more access behind the scenes
Create further integrations with the gaming industry

Consumer Trends Impacting Sponsorships and Sports Marketing
Experiences
Surroundings

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

Sports in 2021: Incl Impact of COVID-19 - US - November 2020
Report Price: £3254.83 | $4395.00 | €3662.99

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Rights
Wellbeing
Technology

Exploring Sports Fans
Sports fandom isn’t going away anytime soon
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Sports will look to further grow the youth fanbase
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COVID-19 diminishes fans’ desire to attend games
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Sports are a great vehicle across industries to reach consumers
Figure 32: Popularity of non-sports brands in sports, August 2020
Continued integrations within sports for key category partners
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Figure 34: Detroit Lions Animal Crossing integration
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Tapping into fans’ passion for entertainment
Figure 35: Marvel themed promotions

Supporting the Greater Good through Sports
Sports will continue to get out the vote
Figure 36: NFL get out the vote
Giving back locally is needed now more than ever
Figure 37: Merchandise to support charity initiatives
Sports and social justice are now forever intertwined
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