
This report looks at the following areas:

•• The pandemic health crisis led to a significant sales jump for the water
filtration market, driven by consumers’ heightened focus on health, hygiene
and safety.

•• While the water filtration category managed to stay afloat during the last
recession, spurred by growing concerns about municipal water quality,
Mintel predicts the category will struggle to perform to the same caliber
this recession due to a larger degree of cautionary spending.

•• Product development and marketing strategies that leverage health,
safety and taste have the greatest opportunity for success.
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“COVID-19 has triggered
increased interest in water
filtration as Americans place
a greater priority on home,
health and safety. This surge in
demand will dissipate just as
quickly as it arrived – and the
category will return to slow,
steady growth.”
– Rebecca Cullen, Senior
Household Care Analyst
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Figure 9: Total US sales and forecast of water filtration, at
current prices, 2015-25

• Impact of COVID-19 on water filtration
Figure 10: Short-, medium- and long-term impact of
COVID-19 on water filtration, November 2020

• Lockdown
• Reemergence
• Recovery
• COVID-19: US context
• Learnings from the last recession

• Unemployment spikes and confidence wavers as a result of
pandemic
Figure 11: Consumer confidence and unemployment, January
2007- August 2020
Figure 12: Unemployment and underemployment, January
2007-September 2020

• The importance of “home”
• Shifts in household size could impact category

Figure 13: Households by presence of own children, 2009-19

• Taste the opportunity
• Embrace functional wellness

Figure 14: LifeFuels Facebook post, October 2020
• Use technology to elevate safety

Figure 15: LARQ Facebook posts, October 2020

• Rising tide lifts all boats
• Leading players leaned into social media platforms to stay

engaged

• All players show growth
Figure 16: MULO sales of water filtration, by company, 2019
and 2020

• Brita focuses on cause marketing
• ZeroWater uses social media to promote health and safety

Figure 17: ZeroWater Facebook post, September 2020
Figure 18: ZeroWater Facebook posts, August 2020
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• Majority of adults own at least one type of water filtration
product

• Mass merchandisers most shopped retailer
• Taste, safety and health are key rationales for purchase
• Cost is the most cited barrier to entry
• Online shopping is catching up to in-store purchase
• Consumers show interest in products that play into health

perceptions

• Majority of consumers own water filtration products
Figure 19: Ownership and interest in water filtration products,
August 2020

• Category engagement strong among younger adults,
parents
Figure 20: Repertoire of water filtration products owned, by
age and parental status, August 2020

• Housing situation impacts ownership and interest in water
filtration
Figure 21: Ownership and interest in water filtration products,
by housing situation, August 2020

• Multicultural groups express elevated interest in water
filtration products
Figure 22: Ownership and interest in water filtration products,
by race and Hispanic origin, August 2020

• Convenience, price drive retailer selection
Figure 23: Retailers shopped, August 2020

• Retail convenience is key in attracting 25-44s
Figure 24: Select retailers shopped, by age, August 2020

• Parents exhibit retail diversity
Figure 25: Retailers shopped, by parental status, August 2020

• Focus on enhanced taste, health to encourage usage
Figure 26: Reasons for using water filtration products, August
2020

• Rationales for water filtration product usage vary by age
Figure 27: Select reasons for using water filtration products,
by age, August 2020

• Couple savings with sustainability to encourage expanding
product range

THE CONSUMER – KEY TAKEAWAYS

OWNERSHIP AND INTEREST IN WATER FILTRATION PRODUCTS

RETAILERS SHOPPED

REASONS FOR USING WATER FILTRATION PRODUCTS
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Figure 28: Repertoire of water filtration products interested in
owning, by select reasons for using water filtration products,
August 2020

• Price sensitivity deterrent to use
Figure 29: Barriers to usage, August 2020

• Channel source for water filtration shopping is split
Figure 30: Channel usage for water filtration products, August
2020

• Meet shoppers online
Figure 31: Channel usage for water filtration products, by age,
August 2020

• Shopping for filters is routine driven
Figure 32: Water filter shopping behaviors and attitudes,
August 2020

• Older consumers stay prepared and loyal
Figure 33: Select water filter shopping behaviors and
attitudes, by age, August 2020

• Users interested in innovation that ties into health
Figure 34: Interest in water filtration products and services,
August 2020

• Younger adults look for ethical brands
Figure 35: Interest in select water filtration products and
services, by age, August 2020

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

Figure 36: Total US sales and forecast of water filtration, at
inflation-adjusted prices, 2015-25
Figure 37: Total US sales and forecast of water filtration, at
inflation-adjusted prices, 2015-25
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Figure 38: Total US retail sales of water filtration, by channel,
at current prices, 2018 and 2020
Figure 39: Total US retail sales of water filtration, at channel,
at current prices, 2015-20
Figure 40: US supermarket sales of water filtration, at current
prices, 2015-20
Figure 41: US sales of water filtration through other retail
channels, at current prices, 2015-20

Figure 42: US multi-outlet sales of water devices, by leading
companies and brands, rolling 52 weeks 2019 and 2020
Figure 43: US multi-outlet sales of water filters, by leading
companies and brands, rolling 52 weeks 2019 and 2020
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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