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Figure 23: Gaming devices used, August 2020

Mobile gaming closes gaps in key demographics

Figure 24: Profile of mobile gamers, by key demographics,
August 2020

Gamers don’t only play on mobile devices

Figure 25: Mobile gamers — Exclusives vs non-exclusives,
August 2020

Gaming is a daily habit

Figure 26: Mobile gamers’ frequency of gaming, August 2020
Casual gaming is common

Figure 27: Mobile gamers’ reasons to play video games,
August 2020

MOBILE GAMING GENRES PLAYED

Most players want games to pick up and put down easily
Figure 28: Mobile gaming genres played, August 2020

In their words: the appeal of casual games

Casual game preferences differ by gender

Figure 29: Mobile gaming genres played — Select items, by
gender, August 2020

Younger mobile players get more adventurous

Figure 30: Mobile gaming genres played - Select items, by
age, August 2020

MOBILE GAMING PURCHASES

Free games dominate, but many players still make mobile
purchases

Figure 31: Mobile gaming purchases, August 2020

Android gamers drive purchases

Figure 32: Mobile gaming purchases, by brand of mobile
device, August 2020

Big spending among mobile payers

Figure 33: Amount spent on mobile games in a typical month,
August 2020

Spending money to build up abilities
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MOBILE VS CONSOLES AND COMPUTERS

Console/computer gamers see mobile gaming as equal
Figure 35: Attitudes toward mobile vs console and computer
gaming, by mobile gamer segments, August 2020
Convenience gives mobile gaming the greatest appeal
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