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“Humans are social animals, driven by a need to connect
with others. Ideally, these interactions would occur in
person, but the current pandemic is disrupting social
gatherings of all sorts. At the same time, it is making
consumers more aware of the importance of their personal
relationships. Brands and businesses have opportunities to
offer hosts solutions for navigating new norms.”
– Kristen Boesel, Senior Lifestyles Analyst
This report looks at the following areas:
•
•
•
•

The impact of COVID-19 on home entertaining and party hosting
Potential recessionary implications for the future of home entertaining
Key occasions and motivations for entertaining at home
Consumers’ level of comfort with hosting and attending gatherings while COVID-19 is still
a risk

In the US, more than 177 million adults hosted parties or gatherings in their homes in 2019. However,
social gatherings have all but disappeared since COVID-19 became a risk. As restrictions relax and
consumers grow weary of staying apart from loved ones, hosts will look for ways to get their closest
friends and family together safely. As the pandemic recedes and the economy recovers, entertaining at
home will be a safer and more affordable alternative to eating and drinking with friends at bars,
restaurants or other indoor establishments.
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Consumers miss gathering with others during lockdown
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Shared food and drink experiences can still happen with Cozymeal
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The Consumer – Key Takeaways
Home settings preferred over public places, especially now
For the holidays you can’t beat home, sweet home
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Ultimately, parties and gatherings are about human connections
New approaches to serving can inspire product innovation
Reevaluation of relationships could inspire more entertaining post-COVID
Products that enable outdoor entertaining could inspire novice hosts

Gathering Locations
Parties at home are far more common than public celebrations
Figure 20: Locations of parties/gatherings hosted or attended in 2019, April 2020
In their own words: consumers will be cautious about public parties
In their own words: home gatherings are preferred, but not right away

Entertaining Occasions
Thanksgiving and winter holidays generate the most festivities
Figure 21: Types of parties/gatherings hosted or attended in 2019, April 2020
Homeownership linked to fall and winter holiday hosting
Milestone and task-focused gatherings driven by younger hosts
Figure 22: Average age of hosts, by party occasion, April 2020

Hosting Motivations
Entertaining is an excuse to see loved ones
Hosts use food to show love for others
Parties at home provide an economical option
Figure 23: Motivations for hosting a party/gathering, among hosts, April 2020

Eating and Drinking at Social Gatherings
Parties give hosts a chance to get cooking
Opportunities for cocktails and crafting
Figure 24: Items hosts typically make themselves, April 2020
Demand for disposable party goods will increase
Green brands can grow in the home entertaining space
Snack packaging needs to innovate
Figure 25: Items purchased for a hosted party/gathering, April 2020
Guests may need guidance to know what to bring
Figure 26: Items brought to a party/gathering, April 2020
Brand spotlight: ProFlowers
Figure 27: FTD Companies, Inc. Creative, Facebook link post, April 2020

Attitudes toward Entertaining at Home
Hosts don’t always need a reason to invite people over
For once, people are not too busy to gather in person
Homemade food isn’t a “must” for all hosts
Figure 28: Attitudes toward entertaining at home, April 2020
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Barriers to Hosting
Outdoor gatherings could create opportunities for novice hosts
New hosts need tools that make entertaining easier
Figure 29: Barriers to hosting a party/gathering, April 2020
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