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“During the COVID-19 pandemic, adults are re-evaluating
the causes of certain physical health symptoms they
experience. The majority of adults attribute an increase in
digestive health concerns since the start of COVID-19 to
heightened feelings of stress and worry.”
– Andrea Wroble, Senior Research Analyst, Health
& Wellness

This report looks at the following areas:
•
•
•
•

The impact of COVID-19 on consumer behavior and OTC digestive health products.
Recessionary spending may increase purchasing of store brands.
Increased stress has heighted incidence of digestive health concerns.
Multi-functional health benefits will drive category innovation.

Since the start of COVID-19, more adults report experiencing an increase in digestive health concerns,
indicating greater need for symptom relief remedies. Yet, even with more digestive problems, the
majority of consumers feel digestive discomfort is manageable without medication, suggesting the OTC
remedy market will remain relatively stable amidst the rise in symptoms.
Heightened category sales in the re-emergence phase will be a result of mounting consumer interest in
multi-functional health benefits related to gut health. Adults have built the understanding that
maintaining a healthy gut microbiome is beneficial to overall wellbeing, but more recently, consumers
are connecting gut health to immune system strength. Because COVID-19 threatens the health of
Americans and treatment is still unknown, adults are seeking ways to improve their ability to fight
illness and germs through simple health measures. Straightforward behaviors to achieve wellness
goals, such as adding a multi-functional OTC digestive health supplement to daily routines, will be
valued in order to gain control of personal health safety.
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What’s Struggling
Zantac recall boosts sales of competitor products
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Product usage is driven by symptom relief
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Young men turn to digestive health supplements
Figure 34: Product usage, by gender and age, June 2020
Incidence of digestive health concerns for parents drives product use
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Figure 36: Repertoire of digestive health concerns, by product usage, June 2020
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Incidence of digestive health issues allows for symptom relief solutions
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Digestive health concerns most prevalent among young women
Figure 38: Digestive health concerns, by gender and age, June 2020
Parents experience more digestive health concerns
Figure 39: Digestive health concerns, by parental status, June 2020
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Women are burdened by feelings of embarrassment
Figure 42: Embarrassed by digestive health concerns, by gender, June 2020
Digestive issues can be disruptive for parents and non-parents
Figure 43: digestive health concerns are disruptive to day-to-day routine, by parental status, June 2020
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Uptick in digestive health concerns since pandemic began
Figure 44: Changes in digestive health concerns, June 2020
Parents experience rise in digestive health concerns
Figure 45: Changes in digestive health concerns, by parental status, June 2020
Stress and worry from pandemic impacts physical wellness
Figure 46: Reasons for increase in digestive health concerns, June 2020
Older adults suffer from pandemic-related stress/worry
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Multi-functional and personalized solutions garner most interest
Figure 51: Trial and interest in alternative digestive relief methods, June 2020
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Parents seek digestive health relief from a variety of methods
Figure 54: Trial and interest in alternative digestive relief methods, by parental status, June 2020

Attitudes toward Supporting Gut Health
Immune system strength is a key benefit for consumers
Figure 55: attitudes toward supporting gut health, June 2020
Room to improve older adults’ interest in multi-functional benefits
Figure 56: attitudes toward supporting gut health, by generation, June 2020
Hispanic consumers will benefit from guidance on gut health
Figure 57: attitudes toward supporting gut health, by Hispanic origin, June 2020
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