
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the pest control
market

•• Pest control’s recessionary resilience
•• eCommerce opportunities in the pest control category
•• Balancing safety and science in product formulations

The $12.2 billion pest control market has seen consistent growth in recent years
– a trend that’s expected to continue through the COVID-19 outbreak,
particularly as consumers deepen their investments in home maintenance and
improvement. Pre-pandemic, sales significantly benefited from the gradual
addition of natural pest control products; however, increased focus on the
balance between ingredient safety and efficacy indicates that natural claims
alone won’t be enough to sustain the category.

The future of the market will see an increased focus on ecommerce capabilities
for sales and customer engagement, as well as disruptive product innovations
(eg new formats, cross-category launches); long-term growth will come from
the continued evolution of holistic, effective products, supported by
demonstrable scientific research.
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“The pest control category
has proven itself to be
incredibly resilient. Despite
mounting financial pressures
due to COVID-19 and the
subsequent recession, both
the at-home and professional
services segments are
expecting modest growth
over the next several years.”
– Madelyn Franz, Cross-
Category Research Analyst
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• Outdoor products are flying off the shelves
Figure 21: US multi-outlet sales of pest control and repellents,
by segment, rolling 52 weeks 2019 and 2020

• Big brands fight back against PL competitors
Figure 22: US multi-outlet sales of pest control and repellents,
by leading companies, rolling 52 weeks 2019 and 2020

• Subscription boxes are buzzworthy
• Partnerships take pest control from “ew” to “ooh”

Figure 23: Pest control brand collaborations

• The Tenets of Pest Control
• Performance needs proof
• COVID-19 prompts ecommerce shift
• Expertise is a matter of opinion

• Small pests are getting squelched
Figure 24: Pest issues, June 2020

• Location, location, location
Figure 25: Pest issues, by region, June 2020

• There’s no clear winner
Figure 26: Application effectiveness: at-home/DIY vs
professional services, June 2020
Figure 27: Application effectiveness: at-home/DIY vs
professional services, by region, June 2020

• Searching for a forever fix
Figure 28: Effect timing: speed vs duration, June 2020
Figure 29: Combat Max Ant Gel Bait

• Performance is queen
Figure 30: Ingredients: safety vs reliability, June 2020
Figure 31: Zevo, by P&G

• Natural ingredients play a bigger role for parents
Figure 32: Ingredients: safety vs reliability, by parental status,
June 2020

• Pest control is a priority
Figure 33: Pest control and repellent usage, June 2020
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Figure 34: Pest control and repellent usage, June 2018 and
2020

• Young Millennials try DIY
Figure 35: Pest control and repellent usage, by generation,
June 2020

• At-home pest control is all about ease
Figure 36: purchase considerations, by type of pest control,
June 2020

• With age comes expertise
Figure 37: At-home pest control purchase considerations, by
age, June 2020

• Buying At-home Pest Control
• COVID-19 brought pest control online

Figure 38: Purchasing channels, 2018 and 2020, June 2020
• Convenience and selection drive retailer selection

Figure 39: Pest control retailers, June 2020
• Pest control by mail

Figure 40: Pest control retailers, by age and parental status,
June 2020
Figure 41: Pest control extensions

• Trust the experts
Figure 42: Detailed purchase considerations, by type of pest
control – product attributes, June 2020

• Familiarity breeds loyalty
Figure 43: Professional pest control and homeownership
status, June 2020

• Services are ancillary to at-home products
Figure 44: Attitudes toward pest control services, June 2020

• Pest control and tech go hand-in-hand
Figure 45: Attitudes toward pest control and repellents, June
2020

• Parents want to feel confident in their decisions
Figure 46: Attitudes toward pest control and repellents, by
parental status, June 2020

• Data sources
• Sales data

OVERVIEW: AT-HOME PEST CONTROL AND REPELLENTS

OVERVIEW: PEST CONTROL SERVICES

ATTITUDES TOWARD PEST CONTROL AND REPELLENTS

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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Figure 57: Purchase considerations, June 2020
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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