
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the auto market.
•• The effects of a US and global recession on the auto industry
•• How Gen Z and Millennial consumers approach car buying
•• How to create awareness for new vehicles for these demographics

The colloquial phrase "what a time to be alive" has never felt more relevant
than now. Brands are being challenged to connect with consumers on an
emotional level that’s never really been seen before. Gen Z and Millennial
consumers have been demanding brands to be better and become more
humanized for years, but in light of COVID-19, auto brands will have to push
themselves more than ever before to meet young consumers' expectations.

The radical changes observed in current marketing tactics are here to stay.
Long after the COVID-19 pandemic chapter comes to a close, young
consumers will still maintain high expectations for automakers and will only
purchase from those who meet them.
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“Young consumers are a
mysterious, fickle group; or at
least that’s how they’ve been
portrayed. Depending on the
industry and who you ask,
they’re either a boon to the
market or one Instagram post
away from “killing” something
beloved by previous
generations.”
– Hannah Keshishian,
Automotive Analyst
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• US auto sales expected to take a significant hit in the short
term

• Young consumers will delay routine auto repairs in the
immediate future; longer-term COVID-19 affects will be a
boon to service and maintenance providers

• Oil prices are negative, but consumers largely can’t enjoy
the benefit

• Automakers can utilize PSAs and “crisis” advertising to help
the fight against COVID-19
Figure 5: Mazda, Rules for the Road Ahead, March 2020

• How the crisis will affect the auto industry’s key consumer
segments

• Gen Z
• Millennials
• Personal vehicles can be reframed as “self-care”
• Automakers are going to have become more human
• How a COVID-19 recession will reshape the auto industry

Figure 6: Unemployment and underemployment, January
2007-April 2020

• COVID-19’s impact on longer-term auto sales will be bleak
but won’t cause irreparable damage

• Then and now: a look at America’s recessions
• New Vehicles

Figure 7: Consumer spending on new vehicles, monthly,
2006-10
Figure 8: Consumer spending on new vehicles, annual,
2000-19 and Q1 2020

• Used Vehicles
Figure 9: Consumer spending on used vehicles, monthly,
2006-10

• COVID-19: US context

• US auto sales drop 47% in one month
• Young consumers will mature into their buying power
• Young consumers are less likely to have “fun money” at the

end of the month

• US auto sales expected to take a significant hit
Figure 10: US Auto sales by brand performance, April 2020

• Young, conscious consumers will mature into their
purchasing power

THE MARKET – WHAT YOU NEED TO KNOW

MARKET BREAKDOWN
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Figure 11: Population by generation, 2014-2024
• Low median incomes leave little room for discretionary

spending
Figure 12: Median household income, by age of householder,
2017

• Unemployment numbers pile up as COVID-19 related layoffs
continue
Figure 13: Unemployment and underemployment, January
2007- March 2020

• Return to experts
• Redefining Adulthood

• Trust
• Transparency
• Understanding
• Reliability

• Vehicle ownership is common among young consumers
• Gen Z and Millennials have the most immediate need for a

vehicle
• Media spend drives awareness
• Vehicle affordability keeps young consumers up at night
• Safety trumps tech when it comes to vehicle features

• Most young consumers have access to a vehicle in
household
Figure 14: Number of vehicles in household, February 2020

• Sedans are stayin’ alive thanks to younger consumers
Figure 15: Most popular vehicles in household, February 2020

• Affordability largely affects vehicle ownership
Figure 16: Hyundai, Unpredictable Hyundai Assurance Ad,
March 2020
Figure 17: Reasons for not having a vehicle, February 2020

• Gen Z and Millennial consumers have a more immediate
need for a car

MARKET FACTORS

CONSUMER TRENDS

THE FOUR PILLARS OF MILLENNIAL & GEN Z LOYALTY

THE CONSUMER – WHAT YOU NEED TO KNOW

OWNERSHIP

CAR PURCHASING TIMELINE
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Figure 18: Future vehicle purchase timeline, February 2020

• Media spend is crucial for new vehicle awareness
Figure 19: Methods of new vehicle research, February 2020

• Gen Z car buyers are scoping out your social channels
Figure 20: 30 Rock, How do you do, fellow kids meme, July
2017
Figure 21: Utilization of social media for new vehicle research,
by generation, February 2020

• Millennials want newer cars; Gen Z consumers could go
either way
Figure 22: Top concerns surrounding next vehicle purchase,
by generation, February 2020

• OEMs need to alleviate budget concerns for young car
buyers
Figure 23: Top concerns surrounding next vehicle purchase,
by generation, February 2020

• Safety features take precedence over fun vehicle tech
Figure 24: Top vehicle features, February 2020

Figure 25: Top vehicle features, February 2020
• James Bond’s Aston Martin
• Batman’s Batmobile
• The Jetsons Flying Car
• Bumblebee’s Camaro

• Data sources
• Sales data
• Fan chart forecast
• Consumer survey data
• Direct marketing creative
• Abbreviations and terms
• Abbreviations

VEHICLE RESEARCH METHODS

PURCHASING BEHAVIORS

YOUNG CONSUMERS VEHICLE WANTS AND NEEDS

MY DREAM CAR…

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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