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"Obesity rates continue to rise in the US, impacting the
health and wellness of Americans."
Andrea Wroble, Research Analyst

This report looks at the following areas:
•
•
•

Obesity rates continue to rise
Weight managers rely on their own guidelines
Adults struggle to stick to a routine, inhibiting long-term adherence
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Program adherence is motivated by noticeable results
Figure 33: Attitudes toward nutrition programs, by adults who have seen results since starting, January 2020
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Abbreviations

Appendix – Key Players
Figure 47: Multi-outlet sales of weight control products, by leading companies, rolling 52 weeks 2018 and 2019
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