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"Parents of children under the age of 18 in the household
want both escape and enrichment from their vacations."
- Mike Gallinari, Travel & Leisure Analyst

This report looks at the following areas:
•
•
•

Parents treat family vacations as an escape from their daily routine, but time is a
constraint
Family vacations are seen as a teaching opportunity for kids of all ages
Younger parents are more likely to turn to social media for destination inspiration

Families feel economically secure enough to spend money on vacations, though parents feel their
ability to take vacation is constrained by their work schedules. As such, they look for efficient ways to
not only have fun with their families, but also educate their kids. Their search increasingly looks to
current travel trends and social media outlets to give them the best information about vacation
destinations.
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Figure 29: Inspiration through social media, by age group of parent, November 2019
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Figure 47: Attitudes toward connectivity, by age group of parent, November 2018
Tech is sticky
Figure 48: Attitudes toward kids and tech, by age group of all children, November 2018
Figure 49: ClubMed email, sent November 2019
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Figure 50: Annual births and general fertility rate, 2009-18
Figure 51: Per-vacation spending among parents, 2015-19
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