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"Aircare had another year of growth as consumers turn to
aircare for reasons beyond functional odor control,
presenting new growth and engagement opportunities for
brands and retailers to boost the sluggish aircare market.
Optimal growth will hinge on brands addressing ingredient
concerns, which are in part contributing to shrinking
inventories."
-Rebecca Cullen, Household Care Analyst
This report looks at the following areas:
•
•
•
•

Market experiences moderate gains
Consumers find reasons to use fewer aircare products
Format fatigue gives rise to newer formats
Fragmented retail market turns to customization to engage shoppers
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 26: Convivial refill Instagram story
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Younger shoppers look for ingredient claims
Figure 42: Select air freshener and essential/scented oil purchase influencers, by age, November 2019

Attitudes and Behaviors toward Aircare Ingredients
A call for greater transparency
Figure 43: Febreze ONE candle and Everspring essential oil
Figure 44: Attitudes and behaviors toward ingredients, November 2019
Heavier users experience heightened ingredient concerns
Figure 45: Select attitudes and behaviors toward ingredients, by repertoire of product usage, November 2019
Importance of ingredients, natural claims decline with age
Figure 46: Select attitudes and behaviors toward ingredients, by age, November 2019

Attitudes and Behaviors toward Aircare
Scent variety remains critical
Figure 47: Attitudes and behaviors toward aircare, November 2019
Customized and controlled scent experiences interest 18-54’s
Figure 48: Select attitudes and behaviors toward aircare scents and innovations, by age, November 2019

Appendix – Data Sources and Abbreviations
Data sources
Sales data
Fan chart forecast
Consumer survey data
Abbreviations and terms
Abbreviations

Appendix – The Market
Figure 49: Total US retail sales and forecast of aircare products, at inflation-adjusted prices, 2014-24
Figure 50: Total US retail sales and forecast of aircare products, by segment, at current prices, 2014-19
Figure 51: Total US retail sales of aircare products, by segment, at current prices, 2017 and 2019
Figure 52: Total US retail sales and forecast of candles, at current prices, 2014-19
Figure 53: Total US retail sales and forecast of home air fresheners, at current prices, 2014-19
Figure 54: Total US retail sales and forecast of vehicle air fresheners, at current prices, 2014-19

Appendix – Retail Channels
Figure 55: Total US retail sales of aircare products, by channel, at current prices, 2014-19
Figure 56: Total US retail sales of aircare products, by channel, at current prices, 2017 and 2019

Appendix – Key Players
Figure 57: Multi-outlet sales of candles, by leading companies and brands, rolling 52 weeks 2018 and 2019
Figure 58: Multi-outlet sales of home air fresheners, by leading companies and brands, rolling 52 weeks 2018 and 2019
Figure 59: Multi-outlet sales of vehicle air fresheners, by leading companies and brands, rolling 52 weeks 2018 and 2019

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

