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“Rising ticket prices may deter cinema-goers from visiting
as regularly as they’d like. Cinema operators are therefore

looking at revenue streams beyond raising ticket base
prices, including investing in widescreen theatres and

ultra-comfortable VIP seating.”
– Andrew Moss, Consumer Technology Analyst

This report looks at the following areas:

However, by increasing the range of ticket options they risk losing clear differentiation between
standard and premium options that could lead to confusion from customers.

• Discounting a vital part in driving admissions
• Increasing premium options but losing differentiation
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Cineworld invests in IMAX, 4DX and ScreenX

Google Home supports ticket purchasing with voice

Advertising spend posts small growth in 2017

Cineworld maintains lead amongst the big three

Picturehouse and Everyman contrast the mass-market multiplexes
Figure 12: Major cinema operators’ sites and screens, October 2018

Figure 13: Number major cinema operators’ screens, 2016-18

UKCA invests in data analytics and automated processes

Odeon Leicester Square flagship to re-open

Cineworld invests in IMAX, 4DX and ScreenX

Secret Cinema pushes Romeo + Juliet into the box office charts

Vue ‘any film, any day’ cheap tickets

Disney continues with plans to buy Fox

Chain-specific memberships thrive

Google Home supports ticket purchasing with voice

Advertising spend posts small growth in 2017
Figure 14: Total above-the-line, online display and direct mail advertising expenditure for UK film distributors and cinemas, 2012-17

Distributor marketing campaigns in 2018

Warner Bros and Universal contribute over a third of distributor advertising spend
Figure 15: Share of recorded above-the-line, online display and direct mail advertising expenditure by film distributors, Jan-Sep 2018

Figure 16: Top 15 films, by recorded above-the-line, online display and direct mail advertising expenditure, Jan-Sep 2018

Nielsen Ad Intel coverage

No change in overall cinema visitors in 2018

Young people continue to be cinema’s largest demographic

2D dominates screening options

Regular viewers more likely to watch premium screenings
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No change in overall cinema visitors in 2018
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Figure 17: Cinema visiting, October 2018

Figure 18: How regularly cinema-goers visit the cinema, October 2018

Gender differences reflect genre preferences
Figure 19: How regularly cinema-goers visit the cinema, by gender, October 2018
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Action genre remains top choice
Figure 23: Film genres watched most often, October 2018

Sci-fi sees the largest gender split
Figure 24: Film genres watched most often, by gender, October 2018
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Mobile booking matches PC bookings
Figure 25: Cinema booking methods, October 2018
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Blockbusters the main beneficiary of high ticket prices
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Figure 29: TURF Analysis – Influencing factors to visit cinemas further away, October 2018

Figure 30: Table – TURF Analysis – Influencing factors to visit cinemas further away, October 2018
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Market Forecast
Figure 31: UK cinema market, value forecast, 2018-23

Figure 32: UK cinema market, volume forecast, 2018-23

Forecast methodology

Appendix – Market Size and Forecast
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