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“Sustainability remains high on the agenda. Irish
consumers think hotels need to do more to reduce waste
and should be rated on their environmental friendliness.
Partnering with tourist authorities to introduce a
sustainability rating system will enable hotel operators to
provide greater transparency of their green credentials to
attract increasingly eco-conscious consumers.”
– James Wilson, Research Analyst
This report looks at the following areas:
Despite the growth of services such as Airbnb, Irish consumers continue to show a preference for
staying in hotels when taking an overnight trip across the island of Ireland. Consumers are more likely
to stay at a hotel chain or independent operator compared to a room or property rented via Airbnb and
book bed and breakfast when staying at a hotel.
The extra services and facilities available at hotels and resorts make staying at these locations more
appealing to consumers than an Airbnb property. There is also interest in novelty hotels and operators
could transform their properties for themed weekends to create standout in the market for consumers
who are increasingly looking for more immersive experiences.
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Figure 22: Types of accommodation consumers have stayed in during the last 12 months, NI and RoI, November 2019
Hotel chains favoured by Millennials
Figure 23: Consumers who have stayed in a hotel chain (eg Premier Inn, Hilton) in NI and RoI in the last 12 months, by age, NI and
RoI, November 2019
Higher-income consumers favouring independent hotels
Figure 24: Consumers who have stayed in an independent hotel (ie not part of a chain) in NI and RoI in the last 12 months, by
household income, NI, November 2019
Figure 25: Consumers who have stayed in an independent hotel (ie not part of a chain) in NI and RoI in the last 12 months, by
household income, RoI, November 2019
Men are key users of accommodation services
Figure 26: Types of accommodation used in NI and RoI in the last 12 months, by gender, NI, November 2019
Figure 27: Types of accommodation used in NI and RoI in the last 12 months, by gender, RoI, November 2019

Type of Stay at Hotels and Resorts
Irish consumers opting for B&B when staying at hotels
Figure 28: Types of hotel stays by consumers in NI and/or RoI only in the last 12 months, NI and RoI, November 2019
B&Bs popular among Boomers
Figure 29: Consumers who had a bed and breakfast stay in a hotel in NI and/or RoI only in the last 12 months, by gender and age, NI
and RoI, November 2019
ABC1s prefer B&Bs in NI while C2DEFs booking B&Bs in RoI
Figure 30: Types of hotel stays by consumers in NI and/or RoI only in the last 12 months, by social class, NI, November 2019
Figure 31: Types of hotel stays by consumers in NI and/or RoI only in the last 12 months, by social class, RoI, November 2019

Reasons for Staying at Hotels and Resorts
Consumers staying at hotels for romantic getaways and city breaks
Figure 32: Reasons stated by consumers for a hotel stay in NI and/or RoI only in the last 12 months, NI and RoI, November 2019
Full-time workers staying at hotels for business trips
Figure 33: Consumers who have stayed at a hotel in NI and/or RoI in the last 12 months for entertainment/sports event (eg concert/
football match), by gender, NI and RoI, November 2019
Parents with young children visiting hotels for romantic getaways
Figure 34: Consumers who have stayed at a hotel in NI and/or RoI in the last 12 months for a romantic getaway, by presence of
children, NI and RoI, November 2019
City trips popular among rural consumers
Figure 35: Consumers who have stayed at a hotel in NI and/or RoI in the last 12 months for a city trip, by location, NI, November
2019
Figure 36: Consumers who have stayed at a hotel in NI and/or RoI in the last 12 months for a city trip, by location, NI, November
2019

Technology in Hotels and Resorts
Comparison websites a key channel for hotels and resorts
Figure 37: Attitudes towards technology in hotels and resorts, NI and RoI, November 2019
Smart hotels and app check-in features appeal to younger hotel guests
Figure 38: Agreement with statements relating to technology in hotels and resorts, by age, NI, November 2019
Figure 39: Agreement with statements relating to technology in hotels and resorts, by age, RoI, November 2019

Sustainability in Hotels and Resorts
Sustainability remains high on the agenda for Irish consumers
Figure 40: Attitudes towards sustainability at hotels and resorts, NI and RoI, November 2019
Affluent consumers think hotels need eco-rating
Figure 41: Agreement with statements relating to sustainability at hotels and resorts, by social class, NI, November 2019

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

Hotels and Resorts - Ireland - December 2019
Report Price: £1095.00 | $1478.58 | €1232.31

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Figure 42: Agreement with statements relating to sustainability at hotels and resorts, by social class, RoI, November 2019

Hotel Attitudes – Hotels versus Airbnb
Hotels remain popular when taking overnight trips
Figure 43: Attitudes towards hotels versus Airbnb, NI and RoI, November 2019
ABC1s willing to splash out to celebrate special occasions
Figure 44: Agreement with the statement ‘It's worth splashing out on 5-star luxury to celebrate a special occasion (eg anniversary,
Valentine's Day)’, by social class, NI and RoI, November 2019
Millennials think Airbnb offers better value than hotels
Figure 45: Agreement with the statement ‘Services like Airbnb offer better value for money than hotels/resorts’, by age, NI and RoI,
November 2019

Attitudes towards Hotels and Resorts
Consumers interested in themed hotels
Figure 46: Attitudes towards hotels and resorts, NI and RoI, November 2019
Young consumers interested in novelty hotels
Figure 47: Agreement with the statement ‘Novelty/themed hotels/resorts appeal to me (eg Titanic-themed hotel, Game of Thrones
hotel)’, by generation, NI and RoI, November 2019

Appendix – Data Sources, Abbreviations and Supporting Information
Data sources
Market size rationale
Generational cohort definitions
Abbreviations

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

