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“Consumers have begun preparing for Christmas by adding
to savings and reducing spend on nights out. While

participation in some leisure activities is expected to take a
hit, indoor venues look set to at least maintain trading

levels as the winter cold settles in. Pubs hope to boost pre-
Christmas trade by tapping into the vegan trend and

providing greater takeaway options.”
– Lauren Ryan, Leisure Analyst

This report looks at the following areas:
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What it Means
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