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“More options than ever mean consumers are at a
crossroads when it comes to leisure activities. The choice is
no longer between which restaurant or pub to visit, but
whether to go out at all. Operators must tap into the
experience economy to entice consumers to venues, or
utilise technology to meet them at-home.”
- Lauren Ryan, Leisure Analyst

This report looks at the following areas:
•
•

Go where the people are
Multi-dimensional leisure concepts are now the norm, not the exception

The UK leisure sector continues to enjoy healthy growth and is valued to be worth £111 billion in 2019.
The live music sector has earned the position of fastest-growing leisure segment, jumping 6% since
2018.
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 27: Perceptions of leisure activities, September 2019
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Future Interest in Leisure Activities
Escape rooms: game of 2019
Gaming realities go virtual
Figure 28: Future interest in leisure activities, September 2019
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