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“The magazine market continues to see a decline in
circulation, with digital growth failing to offset declining

print sales. With such a wealth of free content available
online, magazines must offer exclusive, curated content,

while current affairs titles must emphasise trust and fact-
checking to gain trust often lacking on social media."

– Matt King, Category Director – Technology and
Media

This report looks at the following areas:

For strong magazine brands, there are opportunities to boost revenue by moving into new markets,
such as podcasting and events.

• There remains a market for print but environmental standards are vital
• Expanding magazine brands into new markets is key for success
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The Consumer – What You Need to Know

Magazine Readership by Genre and Format

Interest-specific Magazines

Report Price: £1995.00 | $2693.85 | €2245.17

Magazines - UK - December 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/921350/
mailto:reports@mintel.com


Figure 44: Interest-specific magazines read in the last six months, August 2019

Latest news and product details are key to interest-specific titles
Figure 45: Most valued content in interest-specific magazines, August 2019

Single issue purchasing is twice as popular as print subscriptions
Figure 46: Print magazine purchasing, August 2019

Subscriptions are more prominent when it comes to digital
Figure 47: Digital magazine purchasing, August 2019

Half of people reading magazine websites/apps are paying for content
Figure 48: Magazine website/app purchasing, August 2019

Six in 10 magazine readers are reading at least once a week
Figure 49: Magazine reading frequency, August 2019

25-34 year olds are the most frequent magazine readers
Figure 50: Frequency of magazine reading, by age, August 2019

Seven in 10 parents of under 18s read magazines at least once a week
Figure 51: Frequency of magazine reading, by parental status, August 2019

Three in 10 think men and women’s magazines are bad for mental health

Most people enjoy reading print magazines rather than digital
Figure 52: Attitudes towards magazines, August 2019

Four in 10 people agree print magazines are bad for the environment

Podcasts and live events offer new opportunities for magazines to leverage their brands
Figure 53: Attitudes of magazine readers, August 2019

Magazine websites are driving product sales among young dual parent families
Figure 54: Attitudes towards magazines – CHAID – Tree output, August 2019

Abbreviations

Consumer research methodology

CHAID analysis Methodology
Figure 55: Attitudes towards magazines – CHAID – Table output, August 2019

Market Forecast
Figure 56: Forecast volume of UK print magazine circulation, 2019-24

Forecast Methodology

Magazine Purchasing Process

Frequency of Magazine Reading

Attitudes towards Magazines

Appendix – Data Sources, Abbreviations and Supporting Information

Appendix - Market Size and Forecast

Report Price: £1995.00 | $2693.85 | €2245.17

Magazines - UK - December 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/921350/
mailto:reports@mintel.com

	Magazines - UK - December 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast
	Market Segmentation
	Companies and Brands – What You Need to Know
	Launch Activity and Innovation
	Brand Research – Women’s Magazines
	Brand Research – TV & Film Magazines
	The Consumer – What You Need to Know
	Magazine Readership by Genre and Format
	Interest-specific Magazines
	Magazine Purchasing Process
	Frequency of Magazine Reading
	Attitudes towards Magazines
	Appendix – Data Sources, Abbreviations and Supporting Information
	Appendix - Market Size and Forecast



