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“Growing negativity around diesel vehicles will see
manufacturers produce fewer diesel cars in the coming
years and more alternative-fuelled vehicles as eco-
conscious consumers increasingly switch to cleaner-fuelled
cars to reduce their carbon footprint and play their part in
tackling issues such as poor air quality and climate
change.”

— James Wilson, Research Analyst

This report looks at the following areas:
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UK/NI consumers see the cost of buying a car increase RE PO RT NOW

Personal contract purchasing a popular source of car financing
RoI introduces ‘diesel tax’ in 2019
Irish consumers see finances weaken in 2018 VISIT:
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Despite the level of new car registrations falling over 2017-18, car ownership remains high overall in
Ireland. Consumers in NI are more likely to own a new car while Rol consumers are more likely to own
a car that they bought second-hand. This reflects that Rol consumers are turning to the second-hand CALL:
market in the UK/NI to take advantage of favourable exchange rates. EMEA
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When buying a new car, NI consumers are more likely to consider buying a petrol or diesel car while
RoI consumers show a stronger preference for alternative-fuelled vehicles. However, with growing
support for a ban on diesel cars in towns and cities and environmental reasons impacting car usage, Brazil
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The Consumer - What You Need to Know

Most Irish consumers own a car
NI consumers interested in petrol and diesel cars, AFVs popular in Rol

Minority of consumers willing to pay for added technology features

Car Ownership and When Last Car was Purchased

Majority of Irish consumers own a car
Figure 25: Ownership of a car, NI and Rol, December 2018

Car ownership highest among rural consumers
Figure 26: Ownership of a car, by location, NI, December 2018
Figure 27: Ownership of a car, by location, Rol, December 2018

NI consumers most likely to buy new when purchasing a car
Figure 28: When consumers bought their car, and if it was new or second-hand, NI and Rol, December 2018

Young consumers most likely to have recently bought a used car
Figure 29: Consumers who own a car, which they bought second-hand less than two years ago, by age, NI and Rol, December 2018

Car ownership dependent on having a licence
Figure 30: Reasons why consumers do not currently personally own a car, NI and Rol, December 2018

Licence ownership lowest among C2DEF consumers
Figure 31: Consumers who do not currently have a driving licence, by social class, NI and Rol, December 2018

Fuel Preference for Future Car Purchase

Petrol and diesel cars remain popular, but consumers interested in AFVs
Figure 32: Desired fuel type for future car purchase, NI and Rol, 2018 and 2019

Diesel cars appeal to rural consumers
Figure 33: Consumers who would consider buying a diesel engine car in future, by location, NI, December 2018
Figure 34: Consumers who would consider buying a diesel engine car in future, by location, Rol, December 2018
Affluence an impact on future car fuel type
Figure 35: Desired fuel type for future car purchase, by social class, NI, December 2018

Figure 36: Desired fuel type for future car purchase, by social class, Rol, December 2018

Attitudes towards Cars

Device usage while driving a concern for Irish consumers
Figure 37: Agreement with statements relating to cars, NI and Rol, December 2018

Affluent consumers loyal to car brands

Figure 38: Agreement with the statement ‘The next car I buy will be the same brand as my current car’, by social class, NI and Rol,
December 2018
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Environmental concerns see urban consumers use cars less
Figure 39: Agreement with the statement ‘Environmental reasons have caused me to use my car less’, by location, NI, December 2018
Figure 40: Agreement with the statement ‘Environmental reasons have caused me to use my car less’, by location, Rol, December
2018

Young drivers will pay for cars with enhanced smartphone compatibility

Figure 41: Agreement with the statement ‘I would be willing to pay extra for a car with enhanced smartphone compatibility’, by age, NI
and Rol, December 2018
Figure 42: Agreement with the statement ‘I am interested in fitting my car with in-car Wi-Fi’, by age, NI and Rol, December 2018
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Data sources
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