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“Bread remains a staple in most Irish homes and as such,
sales have remained positive despite the lingering

popularity of low-carb diets. Although sugar consumption
remains a concern, baked goods are somewhat exempt

from this given the nature of the indulgence category and
therefore offer an opportunity for brands to expand on the

experience.”
– Emma McGeown, Research Analyst

This report looks at the following areas:

• Packaged sliced loaves remains the top bread purchased
• White packaged sliced loaves top the category
• Pastries show strong usage in RoI
• Pre-packaged bread preferred but habits differ when it comes to baked goods
• Bread is a good source of fibre

A basket staple, usage of bread is almost universal in Ireland, with most Irish consumers having
bought some form of bread in the last month. However, bread consumption is changing owing to trends
for healthier lifestyles, concerns about gluten and greater scrutiny with bread contents including
artificial ingredients, salt and sugar. Despite health being a key consideration, this is having a limited
impact on baked goods with many noting them as an indulgent ‘treat’ item.
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Key facts

Product portfolio

Recent developments

Genius Foods Ltd

Key facts

Product portfolio

Brand NPD

Recent developments

Irish Pride Bakeries

Key facts

Product portfolio

Irwin’s Bakery

Key facts

Product portfolio
Figure 25: Irwin’s Bakery full product range, March 2019
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Recent developments
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Brand NPD

Recent developments

Packaged sliced loaves remains the top bread purchased

White bread is king

Pastries show strong usage in RoI

Pre-packaged bread preferred but preference differs with baked goods

Bread contents concern consumers as healthier breads demanded

Packaged sliced bread loaves are the most purchased bread
Figure 26: Types of pre-packaged bread bought in the last month, NI and RoI, December 2018

Packaged loaves are a staple in Irish households
Figure 27: Consumers who have bought packaged sliced loaves in the last month, by gender and age, NI and RoI, December 2018

Figure 28: Consumers who are mainly/wholly responsible for the main grocery shop in the household, by gender, NI and Roi,
September 2018

Wraps appeal to parents
Figure 29: Consumers who have bought wraps/pitta/naan bread in the last month, by presence of children, NI and RoI, December
2018

White bread preferred among Irish consumers
Figure 30: Types of packaged sliced loaves of bread bought in the last month, NI and RoI, December 2018

Parents more likely to buy white bread
Figure 31: Consumers who have bought white packaged sliced loaves in the last month, by presence of children, NI and RoI, December
2018

A third eat multi-seed bread
Figure 32: Consumers who have bought sliced granary/multi-seed loaf in the last month, by age, NI and RoI, December 2018

Figure 33: Consumers who have bought sliced granary/multi-seed loaf in the last month, by social class, NI and RoI, December 2018

Healthier bread demands could see greater usage of ancient grains
Figure 34: Consumer agreement with the statement ‘There should be a wider range of healthier breads’, by age, NI and RoI, December
2018

Pastries popular in RoI, while pancakes bought most in NI
Figure 35: Types of baked goods bought in the last month, NI and RoI, December 2018

Pastries offer a solution to those skipping breakfast
Figure 36: Consumers who have bought pastries (eg croissants) in the last month, by working status, NI and RoI, December 2018

The rise of doughnuts
Figure 37: Consumers who have bought doughnuts in the last month, by age, NI and RoI, December 2018

Scones and fruit loaf preferred by mature consumers

The Consumer – What You Need to Know

Usage of Bread

Usage of Packaged Sliced Bread

Usage of Baked Goods
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Figure 38: Consumers who have bought fruit loaf and scones in the last month, by age, NI and RoI, December 2018

Pre-packaged bread bought by seven in 10 Irish consumers
Figure 39: Where bread was bought, by location, NI and RoI, December 2018

Figure 40: Pre-packaged vs fresh from in-store bread purchases, by gender, NI and RoI, December 2018

Fresh preferred by RoI, while NI opt for pre-packaged baked goods
Figure 41: Where baked goods were bought, by location, NI and RoI, December 2018

Salt content concerns Irish consumers when it comes to bread
Figure 42: Agreement with statements relating to bread and baked goods, NI and RoI, December 2018

Bread is a good source of fibre
Figure 43: Consumer agreement with the statement ‘Bread is a good source of fibre’, by age, NI and RoI, December 2018

Desire for clean ingredients could provide opportunity for ancient grains
Figure 44: Agreement with the statements ‘There should be a wider range of healthier breads’ and ‘Sliced pre-packaged bread contains
too many artificial preservatives’, NI and RoI, December 2018

Four in 10 looking for greater availability of gluten-free
Figure 45: Consumer agreement with the statement ‘There should be more gluten-free bread and baked goods available’, by gender,
NI and RoI, December 2018

Data sources

Generational cohort definitions

Abbreviations

Pre-packaged vs Fresh Bread and Baked Goods

Attitudes towards Bread and Baked Goods

Appendix – Data Sources, Abbreviations and Supporting Information
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