
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

“While media attention is drawn to the disruption caused
by the dynamic growth of the B2C market, the B2B e-

commerce market is almost two and a half times the size of
the B2C sector. Despite strong market growth it remains

under-developed. Nonetheless, companies of all sizes are
far more likely to use the internet for purchasing than

selling.”
– Terry Leggett, Senior Analyst

This report looks at the following areas:

• E-commerce is more than just having a website
• E-commerce still underdeveloped, particularly by SMEs
• Paid internet advertising – A key component

E-commerce is a route to market for both consumer and B2B products and services. The focus of media
attention tends to centre on the B2C sector, and the disruption caused in the retail sector in particular,
but the B2B market is almost two and a half times larger than the B2C sector. However, in the B2B
market there are two distinct activities, with 67% of the B2B e-commerce market accounted for by
Electronic Data Integration (EDI), a well-established sector. If only website e-commerce is considered,
the B2C market is larger than the B2B market. The comparative position of the two sectors is changing,
with the website sector of the entire e-commerce market currently most buoyant.

The overall growth of e-commerce was strong in 2018 - above the overall growth of the UK economy -
but the sector remains under-developed.
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Figure 52: Proportion of companies making website sales by size of company, 2017

EDI is strongly biased towards larger companies
Figure 53: Proportion of companies making EDI sales by size of company, 2017

Major mismatch between buyers and sellers
Figure 54: Comparison of companies active in e-commerce selling and purchasing, by size of company, 2017

The ‘Big 2’ have different international growth strategies

Others are also targeting global positions
Figure 55: Geographic breakdown of Electrocomponents turnover (%)

Complementing outlets or specialising in e-commerce?

Changing attitudes to catalogues

Different approaches to stockholding

Alibaba Group Holdings

Activity

Performance
Figure 56: Turnover summary of Alibaba Group Holdings, 2014-18

Strategy

Amazon

Activity

Performance
Figure 57: Financial summary of Amazon, 2013-17 ($ million)

Strategy

Electrocomponents

Activity

Performance
Figure 58: Financial summary of Electrocomponents, 2014-18 (£ million)

Strategy

Office Depot

Activity

Performance
Figure 59: Financial analysis of Office Depot International (UK), 2013-17 (£ million)

Strategy

Orbital Fasteners

Activity

Performance
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Performance
Figure 61: Financial summary of Screwfix Direct, 2014-18 (£ million)
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