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“Specialists have enjoyed two years of growth, helped by
high inflation in 2017 and a return to growth in real wages

in 2018. However, growth is forecasted to slow in the
coming years and cost and convenience continue to be

barriers to usage.”
– Sarah Alhadeff, Associate Retail Analyst

This report looks at the following areas:

Therefore it is important that specialists look to other ways to give consumers added value as well as
expanding into the food-to-go market which could also help increase the frequency of visits.

• Catering for the meat-free market
• Demand for on-the-go food options
• In-store events/courses could boost appeal
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Forecast methodology
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