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This report looks at the following areas:

There are, therefore, opportunities for toy retailers to make the in-store “The toy retail landscape has
shopping experience more experiential in order to encourage families fo see seen huge changes over the
them as a destination venue and a fun alternative to online shopping, which is

, ‘ last year with the loss of Toys
a merely transactional experience.

R Us. Since its demise many
» Who has benefited from the demise of Toys R Us?
« Ways fo win in the toy market

retailers have been fighting to
* The gender problem that prevails in the toy industry claim their piece of the pie.
Given that as many people
buy toys online as they do
offline, Amazon is one of the
retailers that gained the most
from the loss of the retailer, as
many feel that buying toys
online gives them access to
better prices.”

- Chana Baram, Retail
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Shop Direct Group and Amazon make gains from Toys R Us’

demise
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* The Entertainer opens concessions in Matalan
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Figure 33: Room in Harrods new foy department, 2019

- Barbie and National Geographic agree licensing deal

Figure 34: Barbie National Geographic Playset, 2019
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Figure 36: Money Monsters, 2019
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Figure 37: Eco-friendly foy, Junk, 2019
¢ STEM and educational toys
Figure 38: BOSEbuild Headphones, 2018

Figure 39: Tonies audio system, with licensed book characters,

2019

ADVERTISING AND MARKETING ACTIVITY
* Adspend on toys increased 5% in 2018

Figure 40: Total above-the-line online display and direct mail

advertising expenditure on toys, 2014-18
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Shop Direct Group now top spenders

Figure 41: Very Christmas campaign, 2018

Figure 42: Leading UK retail advertisers of foy products:
Recorded above-the-line, online display and direct mail
fotal advertising expenditure, 2014-18

Closing the ‘Dream Gap’

Figure 43: Barbie’s advert for closing the ‘dream gap’, 2018
Traditional advertising methods prove popular

Figure 44: Total above-the-line, online display and direct
mail advertising expenditure on toy retailing, by media type,
2018

Figure 45: Total above-the-line, online display and direct
mail advertising of toy products, by media type, 2018
Nielsen Ad Intel coverage

THE CONSUMER - WHAT YOU NEED TO KNOW

Toy buyers just as likely to purchase online as in-store
Amazon is by far the most popular retailer for toy shopping
Price tops the list of reasons to buy toys at a chosen retailer
Most prefer to buy toys that have been requested
Educational options prove popular

Video gaming and toys need more integration

CHANNELS USED FOR TOY PURCHASING

Toy buyers just as likely to purchase online as in-store
Figure 46: Channels used for toy buying, December 2018

As expected, toy buying dramatically reduces in those with
older children

Figure 47: Channels used for toy buying, by age of child in
household, December 2018

RETAILERS USED FOR TOY PURCHASING

Amazon is by far the most popular retailer for toy shopping
Figure 48: Where people buy toys, December 2018
Supermarkets and pureplay retailers the most popular store
types

Figure 49: Types of retailers used for toy purchasing,
December 2018

Specialist retailers appeal to those financially better off
Figure 50: Types of retailers used for toy purchasing, by
socio-economic status, December 2018

Women more likely to shop around for toys

Figure 51: Repertoire of toy retailers shopped aft, by gender,
December 2018

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/920558/

Toy Retailing - UK - March 2019

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

REASONS FOR BUYING TOYS

Price tops the list of reasons to buy toys at a chosen
retailer...

Figure 52: Reasons given for shopping at retailer where most
toys were bought, December 2018

...which gives pureplay retailers an edge over competitors
Figure 53: Reasons for shopping at the retailer where most
toys were bought, by retailer type, December 2018
Christmas is the main reason to buy toys...

Figure 54: Occasions for buying foys, December 2018

...as those with less money forgo buying toys for birthdays
Figure 55: Occasions for buying toys, by socio-economic
status, December 2018

Women burdened with buying for Christmas

Figure 56: Occasions for buying toys, by gender, December
2018

Figure 57: What people bought as Christmas gifts,
percentage point difference between men and women,
December 2018

PREFERENCES WHEN BUYING TOYS

Most buy toys that have been requests

Figure 58: Behavioural preferences when looking o buy foys,
December 2018

Donations to charity popular with a quarter of shoppers
Older buyers more likely to need guidance, but be better
prepared

Figure 59: Behavioural preferences when looking o buy toys,

by age, December 2018

BEHAVIOUR OF TOY SHOPPERS

Educational options prove popular

Figure 60: Behaviour of toy shoppers, December 2018
Older children are more likely to be influenced by
YouTubers

Figure 61: Behaviour of toy shopper, by age of child in
household, December 2018

Caution due to Brexit matches voting patterns
Figure 62: Shoppers more cautious due fo Brexit, by
demographics, December 2018

Argos buyers most likely to want nostalgic toys
Figure 63: Toy retailing — CHAID — Tree output, December
2018

Methodology
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Figure 64: Toy retailing — CHAID — Table output, December

2018

.
Figure 65: Toy retailing — CHAID — Table output, December What's included
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« Shopping in-store should be as experiential as possible

Figure 68: Attitudes fowards the toy shopping experience,
December 2018 Did you kn ow?
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