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This report looks at the following areas:

Having a wide reach and influence, as the name suggests, digital influencers “As the access to the internet
can be great allies of brands and causes, especially in a moment when social and the usage of social media

networks have been associated with negative contexts such as fake news, .
4 . A grow, the audience has
depression, anxiety, bullying, and hate speech.

become more diverse,
» Depression, anxiety and mental health gain prominence due to social generc‘ring migra‘rions

media exposure .
. : : , , between social networks and
- Aging population should impact the way brands and companies use social

media to attract consumers challenging brands and

 Social media still has a fake news problem componies to be more
assertive when identifying
which content, network and
subject appeal to their target
demographic.”
- Ana Paula Gilsogamo,
Research Analyst
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MARKET DRIVERS

Internet access grows even in rural areas and among
poorer classes

Depression and anxiety may be aggravated by the need to
fit in socially and social media exposure

Facebook, Instagram and Twitter try to create tools to
prevent suicides

Aging population should impact the way brands and
companies use social media to attract consumers

Figure 1. Internet users — enlarged indicator’, by age group —
Brazil 2018

Social media still has a fake news problem

Figure 2: Facebook’s context button

Social networks for gamers and games with their own social
networks are gaining space

KEY PLAYERS - WHAT YOU NEED TO KNOW

From Globo to Netflix, streaming services invest in
partnerships and strategies with influencers

Brands are capitalizing on TikTok’s popularity

Nike gains spontaneous mediaq, influencer support, and
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MARKETING CAMPAIGNS AND EFFORTS

Globo creates an Instagram profile for a soap opera
character who is a digital influencer

Figure 3: Vivi Guedes’ Instagram profile

Netflix partners with Kondzilla, Brazil's most popular
YouTube channel, to launch a new series

Figure 4: ‘Sintonia’ trailer

Figure 5: ‘T6 nem ai’ video clip

Most popular finance YouTube channel launches a reality
show on TV

Figure 6: Reality show's first episode

Brands are capitalizing on TikTok’s popularity

Figure 7: #WinningRL campaign

Figure 8: #SaveourOceans campaign

CASE STUDIES

Nike gains spontaneous media, influencer support, and
stock market value with Colin Kaepernick

Figure 9: #justDoit campaign

Figure 10: ‘Dream Crazy’ case study

Wendy's uses Fortnite to communicate that its hamburgers
are not frozen and gains visibility on social media

Figure 1I: Twitch online coverage

THE CONSUMER - WHAT YOU NEED TO KNOW

Snapchat can encourage Gen Z to influence the purchase
decision

Parents of children up to 3 years old are more likely to have
used a social media channel more often

Social media users aged 16-34 are more likely to be
interested in “unboxing” videos

Influencers can help housekeeping and home decor
category impact consumers in search of physical and
emotional wellbeing

Social media presence is important to serve as a source of
information for consumers

Influencers and brands have the potential to help

consumers with emotional health issues

SOCIAL MEDIA USAGE

Almost 100% of internet users use social media
Figure 12: Social media usage — Brazil, September 2019

Instagram influencers have high potential in the Northeast
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Figure 13: Social media usage, by region — Brazil, September
2019
Figure 14: Niely campaign

* Snapchat can encourage Gen Z to influence the purchase
decision
Figure 15: Social media usage, by generation - Brazil,
September 2019

SOCIAL MEDIA USE CHANGE

« Despite switching between channels, most users have
increased their usage of social media
Figure 16: Social media use change — Brazil, September 2019
* Parents of children up to 3 years old are more likely to have
used a social media channel more often
Figure 17: Social media use change, by family profile — Brazil,
September 2019
» Facebook usage grows among older generations and falls
among youngsters
Figure 18: Social media use change, Facebook — Brazil,
September 2019
Figure 19: 'Lu como faz?" tutorial

Figure 20: ‘Lu como faz?’ tutorial

INTERACTION WITH INFLUENCERS

* More than half of social media users follow or interact with
digital influencers
Figure 21: Interaction with influencers — Brazil, September
2019
Figure 22: Subjects and topics of interest — Brazil, September
2019
Figure 23: Leita Moga campaign

* Influencers on Pinterest can appeal to AB consumers
Figure 24: Interaction with influencers, by socioeconomic
group — Brazil, September 2019
Figure 25: Zaxy campaign

» Social media users aged 16-34 are more likely to be
interested in “unboxing” videos
Figure 26: Subjects and topics of interest, by age group —
Brazil, September 2019
Figure 27: #RecebidosCoca-Cola
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TYPES OF INFLUENCERS AND TOPICS OF INTEREST

Influencers can help housekeeping and home decor
category impact consumers in search of physical and
emotional wellbeing

Figure 28: Interaction with influencers — Brazil, September
2019

Despite being used mostly by women, access to Instagram
has increased among young men

Figure 29: Social media use change, Instagram — Brazil,
September 2019

Influencers from universes seen as less feminine can appeal
to Brazilian women with causes they support

Figure 30: Interaction with influencers, by gender - Brazil,
September 2019

Figure 31: #VeiopraFicar campaign

TYPES OF INTERACTION WITH BRANDS

Social media presence is important to serve as a source of
information for consumers

Figure 32: Types of interaction with brands, by age group —
Brazil, September 2019

Figure 33: Google Trends, search for the term “o que é
[Gpulo?” (“what is hops?”) — Brazil, 2018

Figure 34: Skol Hops campaign

Figure 35: Posts about hops

Promotions and sales via social media can keep Brazilians
aged 25-34 loyal to a brand or product

Figure 36: Types of interaction with brands, by age group -
Brazil, September 2019

Figure 37: Google Lens animated gif

Snapchat can be used to promote new brands and
products, especially in the BPC category

Figure 38: Social media usage, by types of intferaction with
brands — Brazil, September 2019

Figure 39: Cover Girl Clean Matte campaign

Figure 40: MDacne Custom Acne freatment

ATTITUDES AND BEHAVIORS TOWARDS SOCIAL MEDIA

Influencers and brands have the potential to help
consumers with emotional health issues

Figure 41: Attitudes and behaviors towards social media —
Brazil, September 2019

Figure 42: Post with tips on how to recover after a foxic

relationship ends
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Figure 43: 'It's OK’ campaign
Figure 44: HBO Doctor Commentaries campaign

» Women aged 25-34 are more likely to buy products or
brands their favorite influencers use
Figure 45: Attitudes and behaviors towards social media, by
gender and age group - Brazil, September 2019

* Brands and social networks need to offer greater control
over content aimed at children
Figure 46: Attitudes and behaviors towards social media, by
parents with children aged 18 or under — Brazil, September
2019

APPENDIX - ABBREVIATIONS

+ Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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