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“Our consumer research shows opportunities for retailers
to make their stores more customer-friendly and

experiential, becoming somewhere where they are advised
on and introduced to the technology they want."

- Michael Oliver, Senior Retail Analyst

This report looks at the following areas:

• What are the opportunities for store-based retailers?
• Is online retailing of electricals finally taking off in Italy?

Increasing the spotlight on customers could also help to shift buyers’ focus away from being so much
on price and allow stores to show customers how they can offer a different and perhaps better service
than online pureplayers. Stores have a lot of advantages but the online channel does too. It is the
retailers that combine the best of both who will flourish.
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Prices of most electrical goods are falling

Specialists still account for the majority of spending on electricals

Economy weakening

Electrical spending growth outstrips the market
Figure 9: Italy: Consumer spending on electrical items (incl. VAT), 2014-18

Specialist retailers likely to have lost share
Figure 10: Italy: Household goods specialists, sales, excl VAT, 2014-18

Figure 11: Italy: Household goods specialists, forecast sales, excl VAT, 2019-23

Prices of most electrical goods are falling
Figure 12: Italy: Consumer prices, Annual % change, 2014-18

Figure 13: Italy: Consumer price inflation on electrical items, annual % change, July 2017-December 2018

Specialists claim the majority of spending on electricals
Figure 14: Italy: estimated distribution of spending on electrical/electronic goods by channel, 2018

Expert/Unieuro is market leader

Unieuro on strong growth trajectory

Media World struggles to keep pace

Amazon growth outstrips Unieuro

Unieuro overtakes Media World to become biggest chain

Electricals one of the most well-developed sectors of online retailing

Expert/Unieuro is market leader

Unieuro on strong growth trajectory

Media World struggles to keep pace

Euronics, Trony and Comet

Amazon growth outstrips Unieuro
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Consumers no longer expect to pay full price and Amazon is their online default
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Figure 36: Italy: attitudes to buying electrical/electronic goods, by where they shop (online non-Specialists), January 2019
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Appendix: Data sources, Abbreviations and Supporting Information

Amazon International

Ceconomy

Euronics International
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Multichannel strategy compromised by group structure

Rethinking the digital sales channel

Reinventing physical points of sale

Company background

Company performance
Figure 44: Euronics International: estimated group financial performance, 2013-17

Figure 45: Euronics International: estimated outlet data, 2013-17

Retail offering

What we think

The problems of operating a voluntary group

Online weak

Free recycling of old appliances bolsters green credentials

Company background

Company performance
Figure 46: Expert Europe: Estimated group financial performance, 2014-18

Figure 47: Expert Europe: Estimated outlet data, 2014-18

Retail offering

Expert Europe
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