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“Electricals retailing in France is challenging due to the
growth of online retailing and downward price pressures

from the intense competition.”
– Natalie Macmillan, Senior European Retail

Analyst

This report looks at the following areas:

• The influence of online
• The cost of discounting

Fnac Darty is the market leader, itself the result of a merger in 2016, and we are seeing several
partnerships and alliances as specialists and non-specialists seek to shore up their positions. Stores
remain the channel of choice but online is growing rapidly - 56% of electrical goods shoppers in our
survey bought online via any device in the past year and 36% shopped at an online-only retailer.”
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Specialists account for over half of spending

Signs of growth in the French economy
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Leading online players
Figure 20: France: Estimated sales of electricals online by leading retailers, 2014-18

Almost 70% shopped for electrical goods in the past year

In-store still the channel of choice

Darty the most used store

Promotions eroding full price sales

Research before buying

Men, the young and more affluent most likely to buy
Figure 21: France: Proportion of people buying any kind of electrical product in the last 12 months by generation group, January 2019

Mobile phones the most popular purchase
Figure 22: France: electrical products bought in the last 12 months, January 2019

Figure 23: France: Channels used to buy electrical goods in the last 12 months, January 2019

Figure 24: France: usage of stores vs online when buying electrical/electronic products, by gender, January 2019
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Figure 25: France: channel used by retailer bought from, January 2019
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Figure 27: France: where they shop for electricals, whether in-store or online, January 2019

Who shops where
Figure 28: France: profile of electricals shoppers by retailer used, January 2019

Too many promotions undermine trust

Research before buying
Figure 29: France: attitudes to shopping for electrical/electronic goods, January 2019

Attitudes by retailers used
Figure 30: France: agreement with the statement “Amazon is often the first site I go to when looking for electrical goods online” by
where they shopped for electrical goods in the past 12 months, January 2019
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shopped for electrical goods in the past 12 months, January 2019
Figure 32: France: agreement with the statement “Frequent promotions make paying full price for electrical products unnecessary” by
where they shopped for electrical goods in the past 12 months, January 2019
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Figure 33: Amazon: Sales by activity, 2018
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Figure 36: Amazon Europe: estimated sales of electrical products, 2018
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Retail offering

Euronics International

Fnac Darty
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What we think

Pursuing expansion on all fronts

Makes about turn on franchising

Online also benefits from partnerships

Dangers of fixed expansion targets

Company background

Company performance
Figure 42: HTM Group: Group sales performance, 2014-18

Figure 43: HTM Group: Outlet data, 2014-18

Retail offering

HTM Group
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