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“It was not a great Christmas, but it was not the disaster
that some early reports suggested either. Demand slowed
in the final quarter and some sales were pulled forward to

November by early discounting."
- Thomas Slide, Senior Retail Analyst

This report looks at the following areas:

• Where next for the high street and what about Christmas 2019?
• Online – will it ever stop growing?
• Looking to have a more sustainable Christmas

It’s an immensely challenging time for retailers, but whether they trade online, in stores or both, the
basics of retailing have not changed and those that focus on getting this right continue to find
opportunities for growth.”
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Figure 46: Spending compared to last year, December 2018
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Figure 62: Attitudes towards shopping for Christmas gifts, by age and gender, December 2018

Promotions erode trust and cause confusion
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Ethical gifting gains traction
Figure 64: Attitudes towards shopping for Christmas gifts, by gender and age, December 2018
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Appendix – Data Sources, Abbreviations and Supporting Information

Report Price: £1995.00 | $2693.85 | €2245.17

Christmas Gift Buying - UK - February 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/920278/
mailto:reports@mintel.com

	Christmas Gift Buying - UK - February 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Retail Sales Performance
	Market Drivers
	Black Friday
	Online
	Companies and Brands – What You Need to Know
	Retailer Christmas Trading Performance
	Advertising and Marketing Activity
	The Consumer – What You Need to Know
	How They Buy
	What They Spend
	Who They Buy For
	What They Buy
	When They Shop
	Shopping Behaviours
	Attitudes towards Shopping for Christmas Gifts
	Appendix – Data Sources, Abbreviations and Supporting Information



