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“The rising costs of operating sit-down venues will be
unsustainable for some pizza and Italian restaurants in the

long run. Instead of adding more restaurant sites,
operators will focus on two areas: enhancing the dining
experiences at their flagship stores and expanding their

delivery catchment areas through third-party delivery
companies.”

- Trish Caddy, Senior Foodservice Analyst

This report looks at the following areas:

• Tiered pricing matters
• The destination restaurant model
• Meet customers where they live

For the first time, 2019 will see the majority of pizza/Italian restaurant sales coming from the takeaway
sector. The rising cost of operating sit-down venues will be unsustainable for some pizza and Italian
restaurants in the long run. Instead of adding more restaurant sites, operators will focus on two areas:
enhancing the dining experiences at their flagship stores and expanding their delivery catchment areas
through third-party delivery companies (eg Deliveroo, Uber Eats).
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Figure 42: Approximate spend for a takeaway meal, 2018-19

Heavy takeaway spenders order most often
Figure 43: Frequency of ordering takeaway from pizza/Italian restaurants or outlets, by approximate spend for a takeaway meal, July
2019

Dine-in

Make pizza restaurants fun
Figure 44: Interest in pizza or Italian restaurant innovations, July 2019

Let customers customise

Hear diners’ feedback

Dine-in innovation by spend
Figure 45: Interest in pizza or Italian restaurant innovations, by approximate spend for a sit-down meal, July 2019

Ordering takeaway

Reusable container discounts
Figure 46: Interest in pizza or Italian takeaway innovations, July 2019

Many want on-the-go pizza

Takeaway innovation by spend
Figure 47: Interest in pizza or Italian takeaway innovations, by approximate spend for a takeaway meal, July 2019

Under-35s prefer free-from or meat-free
Figure 48: Factors influencing pizza or Italian choice, July 2019

Over-45s want less salt in their pizza

Protein mania among the young, city-dwellers
Figure 49: Examples of pizza or Italian ready-meals that feature high/added protein claims

Supermarkets are taking a slice of the pie…
Figure 50: Pizza or Italian restaurant behaviours, July 2019

…so restaurants must generate stronger value for money

Justify the cost of good ingredients

Focus on nutrition

Serve more greens to over-45s

Cater to time-starved city-dwellers

Court the family market

Stretch sales potential with FMCG – CHAID
Figure 51: Pizza and Italian Restaurants – CHAID – Tree output, July 2019

Consumer tribes
Figure 52: Pizza or Italian restaurant behaviour clusters, July 2019

Typical characteristics of each group

Interest in Innovations

Factors Influencing Pizza or Italian Choice

Pizza or Italian Restaurant Behaviours

Pizza and Italian Consumer Segmentation
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Early Adopters

Constrained Consumers

Health Seekers

Bargain Hunters
Figure 53: Factors influencing pizza or Italian choice, by behaviour clusters, July 2019
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CHAID Methodology
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Appendix – Data Sources, Abbreviations and Supporting Information

Appendix – Market Size and Forecast
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