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“Consumers no longer only adopt beauty devices as at-
home versions of specific skin treatments or cosmetic

surgeries. Nowadays, they are seeking beauty devices to
cooperate with their skincare products and form an all-

around solution to their skin problems.”
- Anne Yin, Associate Research Analyst

This report looks at the following areas:

• Beauty devices and skincare products go hand in hand
• Build a trustworthy brand
• Share a ride with cosmetic surgeries

They place great trust in authentication and professionalism, and endeavouring in trying advanced
technologies and beauty innovations. A deeper collaboration of beauty devices, skincare products, as
well as technologies, is anticipated by the market, to provide additional effectivity and efficiency.
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25-29 year olds are the most engaged group
Figure 32: Repertoire of beauty devices used at home in the last six months, by age, July 2019

Figure 33: Beauty devices used at home in the last six months, by age, July 2019

Device enthusiastic in lower tiers cities stands out
Figure 34: Beauty devices used at home in the last six months, by city tier, July 2019

One quarter of women use eye care devices nearly every day
Figure 35: Usage frequency of different types of beauty devices, July 2019

LED light therapy and at-home laser beauty devices have high vacancy rates
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High earners buy more and use more frequently
Figure 36: Repertoire of beauty devices used at home in the last six months, by monthly personal income, July 2019

Figure 37: Usage frequency of selected types of beauty devices, by monthly personal income, July 2019

Figure 38: Belik N1 Anti-aging Device, China, 2019

Over half of users want lifting
Figure 39: Functional benefits sought from beauty devices, July 2019

A combined device and skincare routine for mature women
Figure 40: Functional benefits sought from beauty devices, by age, July 2019

Alter anti-aging claims to seize younger women
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Figure 41: Reasons for using beauty devices, July 2019

Younger consumers sourcing desire from friends, family and KOLs
Figure 42: Reasons for using beauty devices, by age, July 2019

Prove the results for mature women
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Figure 43: Brand selection factors, July 2019
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Women aged 25-29 cautiously screening for a trustworthy brand
Figure 46: Brand selection factors, by age, July 2019
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Side effects concern younger consumers
Figure 48: Attitudes towards long-term usage and side effects, by product usage, July 2019

Figure 49: Attitudes towards side effects – ‘using beauty devices over long periods may cause side effects on skin’, by age and product
usage, July 2019

Adventurous mature women
Figure 50: Attitudes towards innovations, by age and city tier, July 2019

Mintropolitans demand devices that repair skin
Figure 51: Difference in functional benefits sought from beauty devices between Mintropolitans and Non-Mintropolitans (as
benchmark), July 2019

Mintropolitans care more about functionality

Functional Benefits Sought

Reasons for Using Beauty Devices

Brand Selection Factors

Attitudes towards Beauty Devices

Meet the Mintropolitans
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Figure 52: Difference in reasons for using beauty devices between Mintropolitans and Non-Mintropolitans (as benchmark), July 2019

Methodology

Abbreviations

Appendix – Methodology and Abbreviations
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