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AFH ALCOHOL CONSUMPTION BY TYPE

RTD alcoholic beverages are primed for on-premise
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Figure 40: Alcoholic beverage consumption by location —
Net, July 2019

Figure 41: Alcoholic beverage consumption by location, July
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A variety of alcoholic beverages appeals to diners
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frequency, July 2019
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Wine Dinner,” August 6, 2019
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Diners are drinking AFH more often

Figure 44: Changes in AFH drinking, July 2019 and January
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REASONS FOR DRINKING AFH MORE

Socializing is a key driver for drinking AFH

Figure 48: Reasons for drinking AFH more often, July 2019
Men are more motivated by drink variety

Figure 49: Reasons for drinking AFH more often, by gender,
July 2019

REASONS FOR DRINKING AFH LESS

Overall alcohol reduction accounts for decreased AFH
drinking

Figure 50: Reasons for drinking AFH less often, July 2019
Health is a growing reason for drinking less AFH

Figure 51: Reasons for drinking AFH less often, July 2019 and
January 2018

ON-PREMISE ALCOHOL OCCASIONS

Social occasions are top AFH drinking occasions

Figure 52: On-premise alcohol occasions — Net: any drink,
July 2019

AFH drinkers choose beer for a broad spectrum of
occasions

Figure 53: On-premise alcohol occasions, July 2019

Beers are for all occasions

Wines are for food

Spirits are for celebrations

NEW DRINK TRIAL MOTIVATORS

One fifth of diners always try a new drink
Figure 54: Adventurous drinker segmentation, July 2019
Young, urban consumers most likely to try new drinks

Figure 55: Adventurous drinker segmentation — Always try new

drinks — CHAID — Tree output, July 2019

Figure 56: Adventurous drinker segmentation — Sometimes try

new drinks — CHAID - Tree output, July 2019
Almost four in 10 choose drinks based on flavors

Figure 57: New drink frial motivators — Net: any rank, July 2019

Men motivated by branding

Figure 58: New Drink Trial Motivators — Net: any rank, by age
and gender, July 2019

Quality seekers motivated by server recommendations
Figure 59: New drink trial motivators — Net: any rank, by food

and drink segmentation, July 2019
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NON-ALCOHOLIC DRINK MOTIVATORS

- Diners want to be social with or without drinking

Figure 60: Non-alcoholic drink motivators — Net: any rank, July
2019

Men may need help with moderation; women with calorie
reduction

Figure 61: Non-alcoholic drink motivators — Net: any rank, by
age and gender, July 2019
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APPENDIX - THE MARKET

Figure 62: Total US sales and forecast of market, at inflation-
adjusted prices, 2014-24

APPENDIX - THE CONSUMER

CHAID Analysis Methodology
Figure 63: Adventurous drinker segmentation — CHAID -
Table output, July 2019
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