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"The bacon and lunch meat category continues to
experience slow and modest 0.5% annual growth, reaching

$19.8 billion in 2019. Bacon and lunch meat remain a
household staple, although consumption is lower among

small households, especially among women without
children, seniors, and consumers aged 18-24."

- Kaitlyn Kamp, Food & Drink Analyst

This report looks at the following areas:

• Private label takes no prisoners
• Attrition rates beating increased consumption
• Category stuck in traditional usage

Amid protein-centric nutritionally focused lifestyles, premium positioning and claims are resonating,
and growth in the category will stem from unconventional occasions and uses like snacking.
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Data sources

Sales data

Fan chart forecast

Consumer survey data

Behavioral data

Food and Drink Segmentation

Abbreviations and terms

Abbreviations

Figure 57: Total US retail sales and forecast of bacon and lunch meat, at inflation-adjusted prices, 2014-24

Figure 58: Total US retail sales and forecast of bacon and lunch meat, by segment, at current prices, 2014-24

Figure 59: Total US retail sales of bacon and lunch meat, by segment, at current prices, 2017 and 2019

Figure 60: Total US retail sales and forecast of refrigerated bacon, at inflation-adjusted prices, 2014-24

Figure 61: Total US retail sales and forecast of refrigerated lunch meat, at current prices, 2014-24

Figure 62: Total US retail sales and forecast of refrigerated lunch meat, at inflation-adjusted prices, 2014-24

Figure 63: Total US retail sales and forecast of shelf-stable lunch meats, at current prices, 2014-24

Figure 64: Total US retail sales and forecast of shelf-stable lunch meats, at inflation-adjusted prices, 2014-24

Figure 65: Total US retail sales of bacon and lunch meat, by channel, at current prices, 2014-19

Figure 66: Total US retail sales of bacon and lunch meat, by channel, at current prices, 2017 and 2019

Figure 67: US supermarket sales of bacon and lunch meat, at current prices, 2014-19

Figure 68: US sales of bacon and lunch meat through other retail channels, at current prices, 2014-19

Figure 69: Multi-outlet sales of bacon, by leading companies and brands, rolling 52 weeks 2018 and 2019

Figure 70: Multi-outlet sales of refrigerated lunch meat, by leading companies and brands, rolling 52 weeks 2018 and 2019

Figure 71: Multi-outlet sales of shelf-stable lunch meat, by leading companies and brands, rolling 52 weeks 2018 and 2019

Appendix – Data Sources and Abbreviations

Appendix – The Market

Appendix – Retail Channels

Appendix – Key Players

Report Price: £3254.83 | $4395.00 | €3662.99

Bacon and Lunchmeat - US - October 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/919966/
mailto:reports@mintel.com

	Bacon and Lunchmeat - US - October 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales of Bacon and Lunch Meat
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Bacon and Lunch Meat Consumption
	Bacon and Lunch Meat Consumption Frequency
	Bacon and Lunch Meat Attributes
	Bacon and Lunch Meat Usage
	Bacon and Lunch Meat Attitudes
	Increased Purchase Drivers
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Retail Channels
	Appendix – Key Players



