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"Digital advertising is a $125 billion industry and is
estimated to account for more than half of total advertising
spending following robust growth across all segments
including banner, video and search."

- Buddy Lo, Senior Technology Analyst

This report looks at the following areas:

e Consumers routinely come across irrelevant ads RE PO RT NOW
e Four in 10 use two or more methods to avoid digital ads

e Privacy and personal information are sensitive areas for consumers

Growth is expected to continue, albeit at a slightly slower rate than in years past, indicating that the Sto re.m | nte| .COm

digital ad market is reaching maturity. Digital media consumption continues to rise as new streaming
services enter the market and consumers switch to internet-based media.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market

reports.mintel.com © 2019 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/919892/
mailto:reports@mintel.com

MINTEL

Digital Advertising - US - August 2019

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Table of Contents

Overview

Executive Summary

The Market - What You Need to Know

Market Size and Forecast

Market Breakdown

Market Factors

Key Players — What You Need to Know

What's Working?

What's Struggling?

What's Next?

The Consumer - What You Need to Know

Digital Devices Used

Digital Ads Viewed

Digital Ad Results

Ad-avoidance Methods

Digital Ad Behaviors

Consumer Attitudes toward Digital Privacy

Consumer Attitudes toward Digital Advertising

Consumer Segmentation

Appendix - Data Sources and Abbreviations

Appendix - The Market

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



/reports.mintel.com//display/store/919892/
mailto:reports@mintel.com

	Digital Advertising - US - August 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Factors
	Key Players – What You Need to Know
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Digital Devices Used
	Digital Ads Viewed
	Digital Ad Results
	Ad-avoidance Methods
	Digital Ad Behaviors
	Consumer Attitudes toward Digital Privacy
	Consumer Attitudes toward Digital Advertising
	Consumer Segmentation
	Appendix – Data Sources and Abbreviations
	Appendix – The Market



