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“Consumers with growing health concerns are embracing
the power of plants, and while they hold positive

perceptions towards plant-based food and drink, they will
lean towards diets that are curated to Chinese palates.”

– Wenxin Xu, Senior Research Analyst

This report looks at the following areas:

• Prevention rather than cure might crack open the market
• Scientifically proven perks of plant-based diet could be alluring to males in their 40s
• The appeal of ‘lightness’ spikes but taste is non-negotiable

The well-recognised health benefits of plant-based diets and increasing health awareness in China
provide a bright future outlook for the plant-based food and drink category. However, a lag in product
innovation has left a significant number of consumers unsatisfied, encouraging businesses to offer
diverse product offerings with novel ingredients, less undesirable additives, and advanced processing
techniques in established subcategories such as plant-based protein drinks. The tremendous market
opportunities provide businesses sizable room to introduce global inspiration into the market.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market

reports.mintel.com © 2019 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/919664/
mailto:reports@mintel.com


Table of Contents

What you need to know

Covered in this report

The market

The consumer

Plant-based food and drink gains growth momentum
Figure 1: Consumption trends, November 2018

Growing health concerns motivate change in consumer behaviour
Figure 2: Reasons for having less animal-based food and drink, November 2018

Health benefits of plant-based diets are well-received by the majority
Figure 3: Perception of health benefits, November 2018

Willingness to purchase plant-based food and drink varies based on dietary habits
Figure 4: Interest in plant-based alternatives, November 2018

Specialised venues and Chinese-style restaurants intrigue local taste buds
Figure 5: Venue selection, November 2018

Attitudes towards plant-based or animal meat and dairy reveal confusion
Figure 6: Attitudes towards plant-based diets, November 2018

What we think

Prevention rather than cure might crack open the market

The facts

The implications

Scientifically proven perks of plant-based diet could be alluring to males in their 40s

The facts

The implications

The appeal of ‘lightness’ spikes but taste is non-negotiable

The facts

The implications

Growing health awareness drives plant-based food and drink market growth

Flavours tailored to Chinese palates is the first step to adaption

Government calls for less consumption of animal products to fight environmental catastrophe and diseases

Pursuit of healthy lifestyle drives consumers to alternative products

Demand for premiumised food and drink would boost market growth

Overview

Executive Summary

Issues and Insights

The Market – What You Need to Know

Market Drivers

Report Price: £3302.97 | $4460.00 | €3717.16

Plant-based Diet - China - March 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/919664/
mailto:reports@mintel.com


Health and fitness have been highlighted for further development
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Plant power most recognised for rich fibre
Figure 21: Perception of health benefits, November 2018

Plant-based food and drink needs to convince uncertain groups
Figure 22: Perception of health benefits, by age and gender, November 2018

More young females are firm believers in plants
Figure 23: Perception of health benefits, November 2018

Familiarity with product form might be the key to tap into plant-based sector
Figure 24: Interest in plant-based alternatives, November 2018

Regional preferences reflect dietary habits
Figure 25: Interest in plant-based alternatives, by city tier, November 2018

Figure 26: Interests in plant-based alternatives, by region, November 2018

Plant-based diet is largely associated with ‘lightness’
Figure 27: Venue selection, November 2018

Older males favour Chinese restaurants while females of all ages lean towards light meal restaurants
Figure 28: Venue selection, by gender and age, November 2018

Confusion exists towards both plant-based foods and animal meats
Figure 29: Attitudes towards plant-based diets, November 2018

Lower tier cities show stronger belief and interest in plant-based diets
Figure 30: Attitudes towards plant-based diets, % of any agree, by city tiers, November 2018

Perceived nutritional value and cost vary among different city tiers
Figure 31: Attitudes towards plant-based diets, % of any agree and neutral, by city tiers, November 2018

Mintropolitans enjoy more plant-based and animal meats
Figure 32: Consumption trends, plant-based food and drink, by consumer classification, November 2018

Figure 33: Consumption trends, animal meat and dairy, by consumer classification, November 2018

Intrigued Mintropolitans crave more trendy plant-based foods
Figure 34: Attitudes towards plant-based diets, % of any agree and neutral, by consumer classification, November 2018
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