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“The Easter heatwave provided a boost to the pub sector as
more people headed out for food and drinks in casual,

outdoor settings. However young people showed a desire
to strike a balance between health and indulgence, as many

kept up regular exercise routines.”
– Paul Davies, Category Director – Leisure, Travel,

Foodservice and B2B
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Beauty and the beast – A tale of two springs
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Figure 9: Pub/bar visitor behaviours, April 2016-May 2019
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