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This report looks at the following areas:

"Sales of packaged soup are stagnating, if not declining.
Fresher soup varieties are able to leverage healthy,
comforting attributes. However, there is a keen interest in
snacking instead of meals. Soup concepts that can leverage
specific healthy concepts could resonate with consumers,
particularly if the options are tailored to their interest in
portability and more-diverse flavors."

- William Roberts, Jr, Senior Food & Drink Analyst
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Figure 20: Non-shelf-stable soup purchase, by generation, March 2019

Purchase notably higher among parents
Figure 21: Soup purchase, by parental status, March 2019

Why consumers avoid soup
Figure 22: Reasons for avoiding soup, March 2019

Frequency of Soup Consumption

Soup, a relatively infrequent option
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Soup regarded as healthy, comforting
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Hispanic consumers want an extra serving of health benefits
Figure 37: Opinions of nutrition and soup, any agree, by Hispanic origin, March 2019
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Figure 47: Soup consumption frequency, by food/drink segmentation, March 2019
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Figure 55: Total US retail sales and forecast of dry soup, at current prices, 2014-24
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TURF Analysis - Methodology
Figure 70: Table — TURF Analysis — Soup attributes, March 2019
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