
This report looks at the following areas:

•• Gen Zs love Amazon
•• Multi-channel shopping is an opportunity for other retailers to engage

young shoppers
•• Opinions of others influence Gen Z purchases
•• Use social media to socialize with young shoppers

Gen Z shoppers consist of both teenagers and adults, making for a unique
group of consumers who both largely rely on others to finance their purchases
and are newly independent and assuming purchase responsibilities. Despite
that difference, this generation holistically shops both on and offline,
appreciating the speed, convenience and value some competitors offer, while
also seeking a personal and unique shopping experience in person.
Acknowledging their multi-channel behavior by offering experiences and
services that facilitate seamless omni-channel shopping will be crucial to
reaching Gen Z and keeping them engaged. Further, the brands and retailers
that can connect to shoppers in a fun but personal way, using social media to
inspire, educate and establish relationships with young consumers, will have an
easier time retaining them as loyal shoppers.

Gen Z Online Shopping Habits - US - May 2019

Report Price: £3695 | $4995 | €4400 The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

"Despite the lifestyle
differences of teens and
adults, Gen Z shoppers
demonstrate consistent
shopping behavior, with a
preference for shopping both
online and in stores. It’s crucial
to acknowledge that, despite
their heavy online
engagement and social
media integration in their
purchase journeys, they aren’t
solely shopping in one
channel."
Alexis DeSalva, Retail &
Apparel Analyst
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• Overview: who are Gen Zs?
• Teens
• Adults

• Approximately 17% of the population are Gen Z consumers
Figure 1: Population, by generation, 2018
Figure 2: Distribution of generations, by race, 2018
Figure 3: Distribution of generations, by Hispanic origin, 2018

• Age and life stage impacts spending power
Figure 4: Household income distribution, shares by age of
householder, 2017

• A social generation

• Both teen and adult Gen Zs consider Amazon the best
• Traditional retailers try to lure young shoppers back to

stores
• Shopping is social

• Teens spend on food and clothes
• Amazon evolves the meaning of seamless shopping

Figure 5: Teen perceptions of Amazon, March 2019
Figure 6: Amazon Instagram post, April 2019

• American Eagle maintains cool factor through streetwear
and subscriptions
Figure 7: Teen perceptions of American Eagle, March 2019
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Figure 8: American Eagle email campaign, February 2019
Figure 9: American Eagle Instagram post, March 2019

• Macy’s looks to combat negative perceptions with an
Instagram-worthy experience
Figure 10: Adult Gen Z perceptions of Macy’s, March 2019
Figure 11: STORY Instagram photo, April 2019
Figure 12: STORY Instagram photo, April 2019

• Social shopping
Figure 13: Poshmark Instagram post, March 2019
Figure 14: Winc Instagram post, January 2019

• Instant shopping through Instagram
• Don’t discount DTC

Figure 15: Adult Gen Z perceptions of Wayfair & Glossier,
March 2019
Figure 16: The party starts on April 10. Get Ready for Way Day!,
April 2019
Figure 17: Glossier Instagram post, March 2019

• Gen Zs prioritize clothing and entertainment
• Gen Zs love Amazon, but also show interest in emerging

retailers
• Gen Zs shop on and offline
• Young shoppers seek others’ input through reviews and

social media
• Privacy and policy are important to Gen Z shoppers

• Key highlights:
• Clothing is king when it comes to online purchases for Gen Z

Figure 18: Items purchased – Gen Z teens, March 2019
Figure 19: Items purchased – Gen Z adults, March 2019

• Traditional gender norms drive teens’ purchases
Figure 20: Items purchased – Teens, by gender, March 2019
Figure 21: Ntwrk Instagram post, May 2019

• Higher income young adults more likely to shop online
Figure 22: Items purchased – Adults, by income, March 2019

• Key highlights:

WHAT’S STRUGGLING?

WHAT’S EMERGING?
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ITEMS PURCHASED
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• Many Gen Z purchases are made by or for others
• Parents fund most teen purchases

Figure 23: Beats by Dre YouTube clip, April 2019
Figure 24: Who pays for teen Gen z purchases, March 2019

• Adult Gen Z are fulfilling gifting and household needs
online
Figure 25: Purchase for self or others, by product type, March
2019

• Gen Z shoppers are restocking groceries online
Figure 26: Purchase frequency – Weekly, by product type,
March 2019
Figure 27: Target email campaign, March 2019

• Key highlights:
• Three quarters of all Gen Z consumers shop Amazon

Figure 28: Retailers shopped, teen Gen Z vs adult Gen Z,
March 2019

• Teen girls shop traditional retailers online
Figure 29: Retailers shopped (select) – Teens, by gender,
March 2019

• Alternative retailers appeal to certain Gen Zs’ social
connections
Figure 30: Retailers shopped (select) – Adults, by gender,
March 2019
Figure 31: Rent the Runway Instagram post, March 2019
Figure 32: Hello Fresh Instagram post, March 2019

• Hispanic adults shop a mix of traditional and alternative
retailers

• Key highlights:
• Majority of Gen Z shoppers do a mix of online and offline

shopping
• Social media and peers elicit purchases among older Gen Z

shoppers
• Teens

Figure 33: Online shopping behavior – Teens, social media
and peer integration, March 2019

• Adults
Figure 34: Online shopping behavior – Adults, social media
and peer integration, March 2019

RETAILERS SHOPPED

ONLINE SHOPPING BEHAVIOR
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• Key highlights:
• Gen Z shoppers base shopping decisions on trip mission, but

that doesn’t make them disloyal
• Older teens do more exploring online, but have more

concerns
Figure 35: Attitudes toward online shopping –Teens, by age,
March 2019

• Hesitation and privacy are cause for concern among adults
Figure 36: Attitudes toward online shopping – Adults. March
2019

• Key highlights:
• Adult Gen Z shoppers are influenced by product reviews

Figure 37: Attitudes toward social media and reviews – Both
groups, March 2019

• Teen girls seek social media interaction with brands
Figure 38: Attitudes toward social media and product reviews
– Teens, by gender, March 2019

• Women seek feedback, while men are more willing to share
Figure 39: Attitudes toward social media and reviews –
Adults, by gender, March 2019
Figure 40: Glossier Instagram post, September 2018
Figure 41: Dollar Shave Club Instagram Post, March 2019

• Key highlights:
• Peer recommendations are most influential to Gen Zs’

purchases
Figure 42: Purchase influencers – Peer recommendations and
social media, adults vs teens, March 2019

• Advertisements are still effective
• Influence on teens
• Influence on adults

Figure 43: Purchase influencers – Both groups,
advertisements, March 2019

• Retailers can influence more purchases by engaging
through social media
Figure 44: Purchase influencers – Both groups, Social media,
March 2019

• Key highlights:

ATTITUDES TOWARD ONLINE SHOPPING

ATTITUDES TOWARD SOCIAL MEDIA AND REVIEWS

PURCHASE INFLUENCERS

IMPORTANT BRAND ATTRIBUTES
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• Gen Z shoppers consider quality, privacy and return policies
Figure 45: Brand attributes (net any rank) – Teens, March
2019
Figure 46: Brand attributes (net any rank) – Adults, March
2019

• Company values are important
Figure 47: Aerie email campaign, January 2019
Figure 48: Everlane mobile advertisement, April 2019

• Adult men value alternative purchase options
Figure 49: Rent the Runway X West Elm email campaign,
March 2019
Figure 50: Dollar Shave Club email campaign, March 2019

• Data sources
• Consumer survey data
• Direct marketing creative
• Abbreviations and terms
• Abbreviations
• Terms

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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