
This report looks at the following areas:

In 2018 the long-haul holiday market outperformed the short-haul segment in
terms of volume growth. This was partly a result of Brits returning to the low cost
destinations Tunisia and Egypt, which fall within the long-haul sector. However,
holidays to destinations outside of Europe will come under pressure in the
coming years amid rising demand for shorter breaks.

Short-haul holidaymakers are more price and time sensitive than those
travelling outside of Europe. It is therefore vital that transport companies,
accommodation providers and tour operators collaborate to create schedules
that allow people to get the most out of their stay.

•• Catering for those interested in multi-centre holidays
•• Helping consumers to travel sustainably
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“There is huge potential to
offer experiences in multiple
places during one trip (ie
multi-centre holidays) in both
Europe and beyond. However,
as Brits travel increasingly
frequently, demand for
environmentally-friendly
choices will increase as
consumers seek guidelines on
how to limit their carbon
footprint.”
– Marloes de Vries, Travel
Analyst

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/918564/


Table of Contents

• What you need to know
• Products covered in this Report

• The market
• Short-haul only marginally up in 2018

Figure 1: Forecast volume of short-haul* holidays taken by UK
residents (number of trips), 2014-24

• Growth in long-haul in 2018 driven by strong performance of
Mexico, Tunisia and Jamaica
Figure 2: Forecast volume of long-haul holidays taken by UK
residents (number of trips), 2014-24

• Central and Eastern Europe recorded highest growth
• Short-haul destinations Turkey, Italy and Greece saw a

significant increase in UK holidays in 2018
• Value of pound at risk amid rising fears for no deal
• Companies and brands
• Travellers now have the opportunity to book adventurous

group tours via Airbnb
• Thomas Cook offers local experiences to guests
• Visit Jackson Hole Travel & Tourism Board asks travellers to

tag responsibly
• Im group acquires Qixxit to combine long-distance bus,

train and flight options
• The consumer
• Domestic market set to show more resilience amid Brexit

uncertainties
Figure 3: Holiday destinations visited in the last two years, July
2018 and July 2019

• Future booking intentions for short-haul and long-haul
similar to last year
Figure 4: Overseas holiday plans for the next 12 months, July
2018 and July 2019

• Spain remains most desired short-haul destination
• English-speaking long-haul destinations more likely to be

considered
• Short-haul holidaymakers more price and time sensitive

Figure 5: Most important factors for a holiday, Europe vs
outside Europe, July 2019

• Value for money tops the list of reasons for holidaying in
Europe

OVERVIEW

EXECUTIVE SUMMARY

Long-haul vs Short-haul Holidays - UK - September 2019

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/918564/


Figure 6: Reasons for holidaying in Europe, July 2019
• Long-haul travellers are looking to discover new places

Figure 7: Reasons for holidaying outside of Europe, July 2019
• Interest in multi-centre holidays is high in Europe and

beyond
• Young and wealthy holidaymakers are more likely to

associate long-haul with excitement and luxury
Figure 8: Attitudes towards long-haul vs short-haul
destinations, July 2019

• Eco-friendly accommodation is on travellers’ radar
Figure 9: Attitudes towards sustainability, July 2019
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• Short-haul only marginally up in 2018
• Growth in long-haul in 2018 driven by strong performance of

Mexico, Tunisia and Jamaica
• Central and Eastern Europe recorded highest growth
• Short-haul destinations Turkey, Italy and Greece saw a

significant increase in UK holidays in 2018
• Value of pound at risk amid rising fears for no-deal

• Short-haul only marginally up in 2018
Figure 10: Forecast volume and value* of short-haul holidays**
taken by UK residents, 2014-24

• Short-haul market will benefit from rising demand for
shorter breaks
Figure 11: Forecast volume of short-haul* holidays taken by UK
residents (number of trips), 2014-24
Figure 12: Forecast value* of short-haul** holidays taken by UK
residents, 2014-24

• Forecast methodology
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• Growth in long-haul in 2018 driven by strong performance of
Mexico, Tunisia and Jamaica
Figure 13: Forecast volume and value* of long-haul holidays
taken by UK residents, 2014-24

• Mintel expects lower demand for destinations with a long
flight time due to popularity of shorter breaks
Figure 14: Forecast volume of long-haul holidays taken by UK
residents (number of trips), 2014-24
Figure 15: Forecast value* of long-haul holidays taken by UK
residents, 2014-24

• Forecast methodology

• Central and Eastern Europe recorded highest growth
Figure 16: Volume of UK overseas holidays by global region,
2015-18

• Short-haul destinations Turkey, Italy and Greece saw a
significant increase in UK holidays in 2018
Figure 17: Top 10 short-haul destinations, by volume of UK
holidays, 2015-18

• High growth in UK holidays to long-haul destination Mexico
in 2018
Figure 18: Top 10 long-haul destinations, by volume of UK
holidays, 2015-18

• Value of pound at risk amid rising fears for no deal
Figure 19: Sterling exchange rate versus selected currencies,
annual averages, 2013-17, and spot rate 9 August 2019

• Rise in shorter breaks poses a threat to destinations with a
long flight time
Figure 20: Volume of UK overseas holidays by global region,
by duration, 2018

• Sustainable travel increasingly important amid growing
holiday market

• Travellers now have the opportunity to book adventurous
group tours via Airbnb

• Thomas Cook offers local experiences to guests
• Sri Lanka offers free visa to boost tourism following terror

attacks in April 2019
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• Visit Jackson Hole Travel & Tourism Board asks travellers to
tag responsibly

• Im group acquires Qixxit to combine long-distance bus,
train and flight options

• Involving locals to enhance the holiday experience
• Travellers now have the opportunity to book adventurous

group tours via Airbnb
• Thomas Cook offers local experiences to guests
• Campaigns and offers to boost tourism
• Tourism New Zealand launches 100% Pure New Zealand

campaign
• Sri Lanka offers free visa to boost tourism following terror

attacks in April 2019
• New campaigns to educate travellers to take/post pictures

responsibly
• Visit Jackson Hole Travel & Tourism Board asks travellers to

tag responsibly
• The Dutch tourist board has called on visitors to take tulip-

friendly selfies
• Partnerships and acquisitions to inspire and simplify the

holiday planning process
• Airbnb and 23andMe inspire travellers to connect with their

heritage
• Im group acquires Qixxit to combine long-distance bus,

train and flight options

• Future booking intentions for short-haul and long-haul
similar to last year

• Spain remains most desired short-haul destination
• Short-haul holidaymakers more price and time sensitive
• Value for money tops the list of reasons for holidaying in

Europe
• Long-haul travellers are looking to discover new places
• Interest in multi-centre holidays is high in Europe and

beyond
• Eco-friendly accommodation is on travellers’ radar

• Domestic market set to show more resilience amid Brexit
uncertainties
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Figure 21: Holiday destinations visited in the last two years,
July 2018 and July 2019

• Opportunity for long-haul brands to capitalise on 45-54s
Figure 22: Profile of short-haul vs long-haul travellers, by age
groups, July 2019
Figure 23: Profile of short-haul vs long-haul travellers, by
household income, July 2019

• Future booking intentions for short-haul and long-haul
similar to last year
Figure 24: Overseas holiday plans for the next 12 months, July
2018 and July 2019

• Spain remains most desired short-haul destination
Figure 25: Intentions to visit short-haul destinations in the next
two years, July 2019

• English-speaking long-haul destinations more likely to be
considered
Figure 26: Intentions to visit long-haul destinations in the next
two years, July 2019

• Short-haul holidaymakers more price and time sensitive
Figure 27: Most important factors for a holiday, Europe vs
outside Europe, July 2019

• Price of accommodation most important when travelling
short-haul
Figure 28: Three most important factors for a holiday in
Europe, July 2019

• Quality accommodation most important when travelling
long-haul
Figure 29: Three most important factors for a holiday outside
Europe, July 2019

• Value for money tops the list of reasons for holidaying in
Europe
Figure 30: Reasons for holidaying in Europe, July 2019

• Long-haul travellers are looking to discover new places
Figure 31: Reasons for holidaying outside of Europe, July 2019
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• Interest in multi-centre holidays is high in Europe and
beyond
Figure 32: Attitudes towards multi-centre holidays, July 2019

• Multi-centre holidays are highly appealing to wealthy
young holidaymakers
Figure 33: Attitudes towards multi-centre holidays – CHAID
analysis, July 2019

• Young and wealthy holidaymakers are more likely to
associate long-haul with excitement and luxury
Figure 34: Attitudes towards long-haul vs short-haul
destinations, July 2019

• Eco-friendly accommodation is on travellers’ radar
Figure 35: Attitudes towards sustainability, July 2019

• Younger generation and families more likely to look for eco-
friendly accommodation
Figure 36: Attitudes towards eco-friendly accommodation, by
demographics, July 2019

• Innovations and transparency are needed to enable
travellers to make more sustainable transport choices

• Abbreviations
• Definitions
• Consumer research methodology
• CHAID analysis methodology

Figure 37: Long-haul vs short-haul holidays – CHAID – Table
output, July 2019

• Volume forecast for short-haul holidays taken by UK
residents
Figure 38: Forecast volume of short-haul* holidays taken by
UK residents, 2019-24

• Value forecast for short-haul holidays taken by UK residents
Figure 39: Forecast value* of short-haul** holidays taken by
UK residents, 2019-24

• Volume forecast for long-haul holidays taken by UK
residents
Figure 40: Forecast volume of long-haul holidays taken by UK
residents, 2019-24

ATTITUDES TOWARDS LONG/SHORT-HAUL HOLIDAYS

ATTITUDES TOWARDS SUSTAINABILITY

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

APPENDIX – MARKET SIZE AND FORECAST
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• Value forecast for long-haul holidays taken by UK residents
Figure 41: Forecast value* of long-haul holidays taken by UK
residents, 2019-24

• Forecast methodology
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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