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“The popularity of creative home cooking and baking,
especially at weekends, is fuelling demand for more
worksurfaces and better storage in the kitchen. The

average kitchen space in modern homes is getting smaller,
while at the same time people desire bigger, open kitchen

spaces as well as more open plan kitchen/living areas in
the home."

– Jane Westgarth, Senior Retail Analyst

This report looks at the following areas:

• The trend for spacious, open plan kitchens creates more scope for retailers
• The importance of meeting a kitchen designer
• Will the DIY retailers revive their kitchen performance?

Consumer spending on kitchens remained buoyant in 2018, +6% to reach £3,929 million, helped by
continued strength of demand at the higher end of the market and the tendency for people to regard a
kitchen makeover as adding value to their property. In 2019 we forecast that market growth will slow
to 2.5% because of a slower housing market and uncertainty surrounding Brexit. We expect spending
in 2019 to reach £4,027 million.
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Figure 38: Selected kitchen specialists, operating margin, 2014-18

Hammonds has the most stores
Figure 39: Selected kitchen specialists, store numbers, 2014-18

Low growth in turnover per outlet
Figure 40: Selected kitchen specialists, turnover per store (excluding VAT), 2014-18
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Wren, Wickes and IKEA dominate 2019 advertising
Figure 48: Top ten advertisers, kitchens, year to August 2019

Figure 49: Wren Kitchens, image showing the delivery stage of a Wren Kitchen, 2018

New agencies appointed in 2019

Nielsen Ad Intel coverage

23% of homes have a utility room

60% of kitchens have at least some built-in appliances

Open plan living means kitchens are a hub for households

22% of kitchens refitted in the last three years

67% of kitchen refits created larger kitchens

IKEA and B&Q stand out as the most-shopped kitchen retailers

Kitchen shoppers are influenced by price, knowledgeable planners and fitting services

Purchasers prioritise storage, work surfaces, design accents and a tailored appearance

Non-buyers are slightly more focused on improving storage

The ideal kitchen is spacious, simple and stylish

23% of homes have a utility room
Figure 50: Kitchens and utility rooms in the UK's homes, September 2019

60% of kitchens have at least some built-in appliances
Figure 51: Type of appliances in kitchens, September 2019

Drop in popularity for freestanding appliances
Figure 52: Type of appliances in kitchens, July 2013 and September 2019

Younger households are most likely to have all built-in appliances
Figure 53: Type of appliances in kitchens, by age group, September 2019

38% of outright homeowners have fully built-in kitchens
Figure 54: Type of appliances in kitchens, by tenure, September 2019

Open plan living is widespread
Figure 55: Description of kitchen and dining areas, September 2019

One in five kitchens refitted in the last three years
Figure 56: Kitchen and utility room refits and repairs, September 2019

67% of kitchen refits created larger kitchens
Figure 57: Kitchen extensions and knock through, September 2019

The Consumer – What You Need to Know

Kitchens and Utility Rooms in the UK's Homes
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Layout of the UK's Kitchens

Kitchen and Utility Room Refits and Repairs
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IKEA and B&Q stand out as the most-shopped kitchen retailers

Why IKEA is moving ahead

B&Q has closed stores and stopped fitting services

Plenty of other changes shape the retail landscape
Figure 58: Retailers where households spent most for kitchens bought in the last three years, selected companies, September 2018-19

Kitchen shoppers are influenced by price, knowledgeable planners and fitting services
Figure 59: Factors that influenced choice of retailer, September 2018

Non-buyers are slightly more focused on price
Figure 60: Factors that would influence choice of retailer (non-buyers), September 2019

Storage please

Creating more work surfaces

Design touches

Appliances are a big part of the process
Figure 61: Priorities for kitchen refits, September 2019

Non-buyers are slightly more focused on improving storage
Figure 62: Priorities for kitchens and utility rooms, non-buyers, September 2019

The ideal kitchen is spacious, simple and stylish
Figure 63: Descriptions of the ideal kitchen, September 2019

Younger households seek more uniqueness
Figure 64: Descriptions of the ideal kitchen, by age band, September 2019
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