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“The market is experiencing fast growth and consumers
are becoming savvier and their needs are evolving from

high-index SPF/PA to strong protection results delivered
by advanced technology and ingredients."

- Anne Yin, Associate Research Analyst

This report looks at the following areas:

• Build holistic solutions to protect and repair for savvier consumers
• Accelerate usage frequency via segmented occasions and functions
• Body sunscreens also worth paying attention to

Future opportunity lies in meeting consumers’ trade-up demand for safer products boasting natural
ingredients and ease of removal, offering comprehensive powerful protection in addition to occasion-
suitable SPF/PA values, and developing segmented product lines to fit usage for any occasion,
anywhere, and anytime.
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Wide adoption of sunscreens for facial and body area
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Body is as important as face when under the sun
Figure 45: Usage of products with SPF, by gender, May 2019
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Figure 46: Usage of sunscreen cream/lotion and spray for different areas, by gender and age, May 2019
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Young females and higher earners adopt Japanese brands more
Figure 58: Brand origins of Facial sunscreen used most often, by selected demographics, May 2019

Domestic brands adopted by nearly one fifth of respondents

Sunlight intensity outranks season as the most selected criteria
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Figure 59: Criteria of using facial sunscreen, May 2019

Opportunity lies in segmented occasions
Figure 60: Criteria of using facial sunscreen, by monthly personal income, female, May 2019

Figure 61: Examples of water- and sand-resistant sunscreen products, Japan and Hong Kong, 2018-19

Applying sunscreen has become a daily routine for 20s in particular
Figure 62: Criteria of using facial sunscreen, by age, female, May 2019
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Figure 63: Pain points of using facial sunscreen, by gender, May 2019

Males experience much fewer problems but are bothered by scent
Figure 64: Examples of sunscreen sprays with different scents, Japan and China, 2019

Causing skin problems and poor compatibility troubling young females
Figure 65: Pain points of using facial sunscreen, by age, female, May 2019
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Figure 69: Preference and loyalty towards sunscreen brand and products, by gender, May 2019
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Figure 71: Habit of reapplying sunscreen, by gender, May 2019
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Gaps between age groups narrow in 2019
Figure 74: Habit of reapplying sunscreen, ‘I often reapply sunscreens after going out’, by age, female, 2018 vs 2019

More severe impact from skincare and makeup with SPF among Mintropolitans
Figure 75: Usage of products with SPF, by consumer classification, female, May 2019

Figure 76: Understanding of skincare/makeup with SPF, by consumer classification, female, May 2019

Mintropolitans demand safe sunscreens to build a healthy glow
Figure 77: Attitudes towards sunscreen for different areas, by consumer classification, female, May 2019

Figure 78: Features for ideal sunscreens, face and body, by consumer classification, May 2019

Figure 79: Total value sales of suncare market, China, 2014-24

Methodology

Pain Points of Using Facial Sunscreen

Attitudes and Habits towards Sunscreen Products

Meet the Mintropolitans

Appendix – Market Size and Forecast

Appendix – Methodology and Abbreviations

Report Price: £3302.97 | $4460.00 | €3717.16

Sunscreen Products - China - August 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/918428/
mailto:reports@mintel.com


Fan chart forecast
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