
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

“Sliced white loaves and pancakes are the main types of
pre-packaged bread products bought by Irish consumers

but pre-packaged wholemeal bread is gaining in popularity
as increasingly health-conscious consumers are turning to

‘better-for-you’ products as they look to improve their diets
and overall health and wellbeing.”

- James Wilson, Research Analyst

This report looks at the following areas:

• UK/NI consumers see bread prices increase
• Irish consumers visiting artisan bakeries
• RoI consumers prefer own-label breads, branded goods preferred in NI
• RoI consumers see personal finances improve

Sliced white loaves and pancakes are the main types of pre-packaged bread products purchased by
Irish consumers. However, pre-packaged wholemeal bread is gaining in popularity as increasingly
health-conscious consumers are turning to ‘better-for-you’ products to improve their diets and overall
health and wellbeing. Irish consumers also think it is important to know where the ingredients in bread
come from. Greater transparency throughout their supply chains can, therefore, show that bread and
baked goods manufacturers and retailers have nothing to hide about their ingredients or from where
they are sourced – something that will help brands to build trust among increasingly sceptical
consumers.
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Figure 32: Consumers that have bought doughnuts fresh from an in-store/traditional bakery in the last month, by presence of children
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Healthier breads appeal to Irish women
Figure 34: Agreement with the statement ‘There should be a wider range of healthier breads’, by gender, NI and RoI, January 2018
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Figure 35: Agreement with the statement ‘There should be less sugar in bread and baked goods’, by gender, NI and RoI, January 2018

Knowing source of bread ingredients important to 16-24-year-olds
Figure 36: Agreement with the statement ‘It's important to know where the ingredients in bread/baked goods have come from’, by
age, NI and RoI, January 2018

Men willing to pay more for bread packaging that ensures freshness
Figure 37: Agreement with the statement ‘Bread that comes in packaging that ensures freshness is worth paying more for’, by gender
and social class, NI and RoI, January 2018
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