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“While the majority of Irish consumers find it easier to
shop online via a standard website compared to a

dedicated app, difficulties encountered during the
checkout phase often lead consumers to abandon an online

purchase."
– James Wilson, Research Analyst

This report looks at the following areas:

This Report examines the online and mobile retailing sector in Ireland, through exploring the issues
that are fuelling or affecting its growth. Online and mobile retailing is concerned with consumers
ordering and paying for goods and services through online channels, including desktop and laptop
computers and internet-connected mobile devices including smartphones and tablets. Online and
mobile retail includes physical items bought online, for example clothes, and the purchase of intangible
products such as holidays.
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Shop Direct Group (Littlewoods Ireland)

Key facts
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Multichannel retailers

Arnotts

Key facts

Dunnes

Key facts

Harvey Norman

Key facts
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Figure 22: Use of smartphones to shop online in the last 12 months, by gender and work status, NI and RoI, November 2017

Clothing remains the top item bought online
Figure 23: Types of items/services bought online in the last 12 months, NI and RoI, November 2017

Women and parents buying clothes online
Figure 24: Consumers who have purchased clothing, footwear and accessories online in the last 12 months, by gender and presence of
children in the household, NI and RoI, November 2017

Millennials buying physical and digital media content
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Figure 25: Consumers who have streamed or downloaded books/music/movies/games downloads (including rentals) online in the last
12 months, by age, NI and RoI, November 2017
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Figure 31: Consumers who have returned goods purchased online in the last 12 months, by gender and age, NI and RoI, November
2017

High satisfaction with online returns process
Figure 32: How consumers rate their overall level of satisfaction with the returns process, NI and RoI, November 2017

Rural most satisfied with returns process
Figure 33: Consumers rating the returns process as ‘very good’, by location, NI, November 2017
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Price of delivery remains important to consumers
Figure 35: Agreement with statements related to online and mobile retailing, NI and RoI, November 2017
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Data security remains important to Irish online shoppers
Figure 38: Agreement with the statement ‘I would be less inclined to shop with a company that has experienced a data breach’, by
age, NI and RoI, November 2017

Over-35s prefer shopping on standard websites
Figure 39: Agreement with the statement ‘I find it easier to shop via a standard website compared to a dedicated app’, by age, NI and
RoI, November 2017

More Ireland-based retailers online appeal to parents
Figure 40: Agreement with the statement ‘I would shop online more if there were more NI/ RoI-based online retailers’, by presence of
children in the household, NI and RoI, November 2017
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