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“Irish consumers show a preference for butter over butter-
like spreads. This reflects the growing distrust in the food

industry in recent years and that they are turning to less
processed food. Highlighting traditional production

methods, recipes and local ingredient sourcing can help
butter brands to put a clear stamp of authenticity on their

products.”
– James Wilson, Research Analyst

This report looks at the following areas:

• 2017 sees milk prices rise
• Butter prices increase in UK and RoI
• Higher input costs being passed on to consumers
• Brexit impacts butter and spreads market

Irish consumers show a preference for butter over butter-like spreads. This reflects the growing
distrust in the food industry in recent years and that they are turning to ‘real’, less processed food.
However, consumers have noticed that the cost of this household staple has increased significantly in
the last 12 months, particularly in NI. This may see cash-constrained consumers in the region switch to
typically lower-cost own-label products as they look to manage their household grocery budgets,
indicating that there are growth opportunities for own-label butters and spreads within the market.
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Salt the main ingredient driving butter NPD
Figure 27: New butter, margarine and other blend product launches, UK and Ireland, by top 10 ingredients, 2012-17

Increasing number of non-animal ingredient spreads launched, most due to growth in free-from food
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Butter remains the spread of choice

Irish consumers show strong interest in jam

Branded butter leads the NI and RoI markets

Consumers noticing rising butter prices, particularly in NI

Butter the most popular type of spread
Figure 28: Types of butter and butter-like spreads consumers have bought for home use in the last three months, NI and RoI, October
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Parents prefer spreadable butter
Figure 29: Consumers who have bought spreadable butter for home use in the last three months, by presence of children in the
household, NI and RoI, October 2017

Buttery-taste spreads appeal to 35-44-year-olds in NI, and 25-34s in RoI
Figure 30: Consumers who have bought spreadable buttery-taste spread (eg Clover, Flora Buttery) for home use in the last three
months, by gender and age, NI and RoI, October 2017

Butter usage highest among under-45s
Figure 31: Consumers who have bought butter for home use in the last three months, by age, NI and RoI, October 2017

Jam is the spread of choice among Irish consumers
Figure 32: Types of non-butter spreads consumers have bought for home use in the last three months, NI and RoI, October 2017

Chocolate spreads popular among younger consumers
Figure 33: Consumers who have bought chocolate spreads (eg Nutella) for home use in the last three months, by age and social class,
NI and RoI, October 2017

Spreadable cheese popular among younger consumers
Figure 34: Consumers who have bought spreadable cheese for home use in the last three months, by age, NI and RoI, October 2017

Jam popular in affluent households
Figure 35: Consumers who have bought jam for home use in the last three months, by gross annual household income, NI, October
2017
Figure 36: Consumers who have bought jam for home use in the last three months, by gross annual household income, RoI, October
2017

Golden Cow the most popular butter brand in NI
Figure 37: Butter and spread brands bought by consumers in the last three months, NI, October 2017

Men more likely to buy Golden Cow butter
Figure 38: Consumers who have bought Golden Cow butter in the last three months, by gender, age and social class, NI, October 2017

Dromona leads RoI butter market
Figure 39: Butter and spread brands bought by consumers in the last three months, RoI, October 2017

Dromona holds strong appeal to RoI Millennials

The Consumer – What You Need to Know

Butter and Butter-like Spreads Usage

Other Types of Spread Usage
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Figure 40: Consumers who have bought Dromona butter in the last three months, by gender and age, RoI, October 2017

Consumers claiming they can taste the difference between butter brands
Figure 41: Agreement with statements relating to butter and spreads, NI and RoI, October 2017

Young Millennials can taste the difference between butter brands
Figure 42: Agreement with the statement ‘You can taste the difference between different brands of butter/spread’, by gender and age,
NI and RoI, October 2017

Vitamin D-fortified butter of interest to consumers from north and western regions
Figure 43: Agreement with the statement ‘I would be interested in buying butter with added vitamin’, by location, NI, October 2017

Figure 44: Agreement with the statement ‘I would be interested in buying butter with added vitamin’, by location, RoI, October 2017

Women think own-label butter just as good as branded butter
Figure 45: Agreement with the statement ‘Supermarket own-label butter and spread is just as good as branded’, by gender and social
class, NI and RoI, October 2017
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