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"Poultry maintained its position as the most widely
consumed animal protein with nearly total household

penetration. Category sales topped $26.2 billion in 2018, a
modest 2% gain from 2017. The universal appeal of poultry

comes from its healthy reputation, versatility, and
affordability."

– Michael Averbook, Food & Drink Analyst

This report looks at the following areas:

With consumer interest in protein at a high, poultry is not only poised for success but also charged with
defending its position.

• Is marginal growth a precursor of a category plateau?
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Category leaders lose share to store brands
Figure 24: Multi-outlet dollar and unit sales of poultry, by percent change of name brands, rolling 52 weeks 2017 and 2018
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Men, fathers buy a broader repertoire of poultry types
Figure 27: Poultry types purchased, by parental status by gender, September 2018

Fresh and frozen both have their place at the table
Figure 28: Poultry types purchased, September 2018

Participant repertoires are 50/50
Figure 29: Repertoire of poultry types purchased, September 2018

Larger households seek flexibility
Figure 30: Repertoire of poultry types purchased – Four or more types, by household size, September 2018

More than half of consumers eat chicken a few times a week
Figure 31: Protein consumption frequency, September 2018

Younger men, fathers are most frequent poultry eaters
Figure 32: Protein consumption frequency – Chicken, turkey, and other poultry, by gender and age and parental status by gender,
September 2018

Leveraging versatility, convenience can nudge consumption
Figure 33: Correspondence Analysis – Symmetrical map – Protein perceptions, September 2018

Figure 34: Protein perceptions, September 2018

Younger consumers chipping away at turkey’s seasonality
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Figure 35: Protein perceptions – Turkey, by seasonal, September 2018

If you can, hitch your brand to the protein trend
Figure 36: Protein perceptions – Good source of protein, September 2018
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Figure 37: Correspondence Analysis – Symmetrical map – Protein occasions, September 2018
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Older consumers seek to diversify, younger adults experiment and develop skills
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Parents looking for help managing family mealtime
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Consumers are a little confused by claims
Figure 46: Poultry claims, September 2018

Women seek clean ethics, men choose convenience
Figure 47: Poultry claims, by gender, September 2018

Clean, free-from are “ageless” claims
Figure 48: Poultry claims, by age, September 2018

Mix of free-from claims, convenience, and quality maximizes reach
Figure 49: TURF Analysis – Poultry claims, September 2018

Ethical, clean claims substantiate other poultry
Figure 50: Poultry purchase, by poultry claims, September 2018
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Fan chart forecast

Protein Occasions

Poultry Behavior
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Appendix – Data Sources and Abbreviations
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Figure 60: Multi-outlet sales of other poultry, by leading companies and brands, rolling 52-weeks 2017 and 2018

Appendix – The Market

Appendix – Key Players
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