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"Sales of sugar and alternative sweeteners continue to fall,
as consumers continue to limit their usage and are turning
to other, less-sweet options. Honey brands are benefiting
as well as leveraging a connection to nature. Artificial
sweeteners continue to suffer the same plight of other
man-made ingredients and foods, the perception of
processed."

- William Roberts, Jr, Senior Food & Drink Analyst

This report looks at the following areas:
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e A majority of consumers are limiting sugar/sweetener consumption
e Long-term health initiatives driving reduction
e Motivating younger consumers VI SIT:
e Connecting with nature Sto re.m | nte| .com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
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Private label maintains dominant market share

Sales of sugar and sweeteners by company
Figure 11: Sales of sugar and sweeteners, by company, 2017 and 2018

What’'s Working?

Honey brands push environmental, natural appeal
Figure 12: US honey introductions, by claim, 2017-18

Figure 13: Nature Nate’s Honey introductions, 2018

What's Struggling?

Sugary backlash felt by sweeteners at large
Figure 14: Usage trend - Cooking from scratch, September 2018

What's Next?

Free-from from private label
Figure 15: US introductions of sugar and sweeteners, by private label versus branded, 2014-18

Figure 16: Sugar and sweetener launches in the US, private label versus branded, by free-from claims, 2017-18

The Consumer — What You Need to Know

Sugar still popular, but honey’s gaining traction with younger consumers
Alternative sweeteners poised for growth

Road to health could detour sugar

Natural appeal getting sticky

Packaged food and drinks bear the brunt of sugar revolt

Sweeteners Used

Sugar leads sweeteners used
Figure 17: Sweeteners used, September 2018

Sweetener applications could use refresh
Figure 18: Sweeteners used, by usage of sweeteners, September 2018

Honey’s popularity strong among younger consumers
Figure 19: Sweeteners used, by age, September 2018

Honey notably more popular among Hispanic consumers
Figure 20: Sweeteners used, by Hispanic origin, September 2018

Sweetener Usage Trend

Consumers limiting sweetener use
Figure 21: Sweetener usage trend, September 2018

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/860879/
mailto:reports@mintel.com

MINTEL

Sugar and Alternative Sweeteners - US - December 2018

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Younger consumers taking a real approach
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Cutting sugar regarded as a means of improving health
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Figure 40: Total US retail sales and forecast of sugar substitutes, at inflation-adjusted prices, 2013-23
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VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/860879/
mailto:reports@mintel.com

	Sugar and Alternative Sweeteners - US - December 2018
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales of Sugar and Alternative Sweeteners
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Sweeteners Used
	Sweetener Usage Trend
	Reasons for Limiting Sugar
	Sugar Substitutes
	Sweeteners in Packaged Food/Drink
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players



