
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"Adults recognize that sun exposure has a negative impact
on the appearance of their skin, and the majority of adults

use sunscreen, tanning products, or sunless tanners.
However, the category continues to be challenged by

seasonal use. Industry players are further challenged by
competing personal care products that offer sun protection

as an added benefit."
- Shannon Romanowski, Director of Research

This report looks at the following areas:

• Seasonal or “as needed” usage tendencies limits market
• Competition from adjacent categories offering skin protection
• Confusion on safety and efficacy of skin protection
• Market leaders struggle
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Figure 33: Frequency of sunless tanner and tanning oil usage, August 2018

18-34s most likely to use tanning products and sunless tanners
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Figure 34: Tanning product and sunless tanner usage, by age, August 2018

Safety and improved appearance drive use of sunless tanners
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Figure 42: Select attitudes toward skin protection, by age, August 2018

Single-use sunscreen caters to on-the-go consumers

Multi-benefit products maximize value with one-step solution

High interest in trial of supplements that protect skin
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Figure 47: Multi-outlet sales of sun protection and sunless tanners, by leading companies and brands, rolling 52 weeks 2017 and 2018
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