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“The competitive landscape for streaming audio is fairly
level in terms of service offerings, but a few standouts have

dominated through partnerships with other services and
easy access to extensive libraries.”

– John Poelking, Leisure & Media Analyst

This report looks at the following areas:

Paid streaming apps likely find that their biggest competition is the free version they offer – finding
ways to convert subscribers may be a challenge.

• Justifying a paid subscription
• Free listening is too easy
• Getting streaming services to be part of the routine
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Figure 12: Number of US paid music subscribers, 2014-17
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Figure 19: Listening services used, August 2018
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Figure 20: Frequency of audio service use, August 2018
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Two thirds of adults don’t pay for music
Figure 22: Paid services, August 2018

All it takes is one
Figure 23: Number of paid services, August 2018

Most people taking the free option if available…
Figure 24: Paid service among all users of service, August 2018

…but upgrades do happen
Figure 25: Attitudes toward upgrading service and using other accounts, August 2018
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Digital downloads still relevant
Figure 26: Digital download purchases, August 2018

Key opportunity

Song selection is key
Figure 27: Reasons to pay, August 2018

Accessibility important to Hispanic listeners
Figure 28: Reasons to pay – Select items, by Hispanic origin, August 2018

SoundCloud, Apple dominate discovery
Figure 29: Influence of new content, by service used, August 2018

Key opportunity

Listening for free is just too easy
Figure 30: Barriers to payment, August 2018

Young listeners can get what they need already
Figure 31: Barriers to payment – Select items, by age, August 2018

Key opportunity

Narrowing options can help get subscriptions
Figure 32: Attitudes toward subscriptions, August 2018

Parents looking for convenience
Figure 33: Attitudes toward subscriptions, by parental status, August 2018

Key opportunity

Phones are just as popular as the car stereo
Figure 34: Devices used, August 2018

Young adults need interaction, older attracted to tradition
Figure 35: Devices used – Select items, by age, August 2018

Services to listen to on the go
Figure 36: Mobile devices used, by services used, August 2018

Key opportunity

Old habits die hard
Figure 37: Behaviors regarding traditional listening, August 2018

Discovery and offline listening may not be crucial
Figure 38: Listening to discover, August 2018

Young adults listening to learn
Figure 39: Listening to discover, by age, August 2018
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Key opportunity

Listeners want to do right
Figure 40: Attitudes toward ethical listening, August 2018

Young men care more about the artists than the service
Figure 41: Attitudes toward ethical listening, by gender and age, August 2018

Key opportunity

Passive recommendations important to listeners
Figure 42: Attitudes toward listening recommendations, August 2018

Balancing the old and the new
Figure 43: Streaming preferences, August 2018

Young adults get the most out of streaming
Figure 44: Attitudes toward streaming – Select items, by age, August 2018

Black, Hispanic listeners streaming more than anything
Figure 45: Attitudes toward streaming – Select items, by race and Hispanic origin, August 2018

Mobility important for urban listeners
Figure 46: Attitudes toward streaming – Select items, by living area, August 2018
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