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"More than 206 million adults in the US are currently
managing their weight. While the audience is sizeable, the

challenge for industry players is that the majority are
following a self-guided approach to weight management.

This could point to why the obesity rates continue to rise."
- Marissa Gilbert, Associate Director - Health &

Wellness

This report looks at the following areas:

• Obesity on the rise as body acceptance mainstreams
• Weight management isn’t a year-round effort among those who seek change
• DIY attitude can thwart weight management effort

81% of adults are currently managing their weight, with the largest group focused on weight loss. The
number of US adults who are aged 18+ in 2018 is approximately 255.4 million (according to US Census
data), which translates to 120 million adults trying to lose weight, 71.5 million trying to maintain, and
12.8 million trying to gain.
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Figure 33: Weight management attitudes, by Hispanic origin, August 2018

Weight management success rooted in consistency
Figure 34: Weight management attitudes, by BMI, August 2018
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Weight loss calls for advanced weight management tools
Figure 35: Interest in apps and personalized diets, by weight management status, August 2018

Digital and personalized tools resonate with young adults
Figure 36: Interest in apps and personalized diets, by age, August 2018

Obese adults more likely to use apps to track weight management
Figure 37: Future of weight management, by BMI, August 2018
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