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"Although they have been growing steadily, the gambling
and sports betting markets have the potential to bust out in
the coming years."

- John Poelking, Leisure & Media Analyst

This report looks at the following areas:
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Sports betting markets are expected to open up significantly on the heels of a monumental Supreme
Court decision allowing states to regulate this market. Still, overcoming lingering skepticism and an
aversion to money loss will likely need to happen for the markets to reach their full potential on a CALL:
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 24: Reasons for gambling, May 2018
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Occasional Casual Gamblers (28%)
Demographics
Characteristics
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Frequent Casual Gamblers (13%)
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Frequent Moderate Gamblers (17%)
Demographics
Characteristics
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Occasional Moderate Gamblers (12%)
Demographics
Characteristics
Opportunities
Figure 29: Gambler segmentation — Occasional Moderate Gamblers, by demographics, May 2018
Serious Gamblers (9%)
Demographics
Characteristics

Opportunities
Figure 30: Gambler segmentation - Serious Gamblers, by demographics, May 2018

Reasons for Gambling

Key opportunity
Gambling more of a source of entertainment
Figure 31: Reasons for gambling, May 2018

Men swept up in the excitement
Figure 32: Reasons for gambling - Select items, by gender, May 2018

Older gamblers carefree, younger more adventurous
Figure 33: Reasons for gambling — Select items, by age, May 2018

Barriers to Gambling
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Difficult hurdles in the way of reaching non-gamblers
Figure 34: Barriers to gambling, May 2018

Education may sway younger women
Figure 35: Uncertainty of how to start gambling, by age and gender, May 2018

Sports Betting Opportunities

Key opportunity
Football, basketball demand interest
Figure 36: Sports betting opportunities, May 2018

Black gamblers go domestic, Hispanics international
Figure 37: Sports betting opportunities - Select items, by race and Hispanic origin, May 2018

Future Gambling Drivers

Key opportunity
High payouts, low stakes desired
Figure 38: Future gambling drivers, May 2018

Parents want freedom to gamble their own way
Figure 39: Future gambling drivers - Select items, by parental status, May 2018

Hispanics looking for something new
Figure 40: Future gambling drivers - Select items, by Hispanic origin, May 2018

Urban residents seek accessibility
Figure 41: Future gambling drivers - Select items, by living area, May 2018

Legality of Gambling

Key opportunity
Legal status not necessarily the only obstacle
Figure 42: Attitudes toward gambling legality, May 2018

Parents looking for a place to play
Figure 43: Attitudes toward gambling legality, by parental status, May 2018

Frequent gamblers searching for opportunities
Figure 44: Attitudes toward gambling legality, by gambling segment, May 2018

Gambling Investment

Key opportunity
Gamblers cautious with investment

Figure 45: Gambling investment, May 2018

Younger gamblers more calculated
Figure 46: Gambling investment, by age, May 2018

Serious gamblers have more to lose
Figure 47: Gambling investment, by gambling segment, May 2018

Attitudes toward Betting

Key opportunity
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Lack of confidence common among betters
Figure 48: Attitudes toward betting, May 2018

Youthful optimism wins out
Figure 49: Attitudes toward betting, by age, May 2018

Black, Hispanic gamblers more confident
Figure 50: Attitudes toward betting, by race and Hispanic origin, May 2018

Experience brings assurance
Figure 51: Attitudes toward betting, by gambling segments, May 2018
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Appendix - The Market
Figure 52: Total US gambling revenue and forecast, at inflation-adjusted prices, 2013-23
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